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1. CTPYKTYPA JUCIUAIIVIIHA TA PO3ITIOAILT I'OJIUH 3A TEMAMHA

(TEMATHYHUMH I1JIAH)
Ycboro | Ilpakrtuuni | CamocriiiHa
. . Dopmu
Ha3zBa Tremu roaun / | (ceMiHapcbKi) podora
) KOHTPOJII0
KpeauTiB 3aHATTA CTyJAeHTa
Temaruunuii moayJs 1. Basics of Business Communication

Tema 1. Intercultural 10 2 8 @O, TA, TY,
Communication 3I1YM, 3IIIIM
Tema 2. Business Etiquette 10 2 8 @O, TA, TY,
Abroad 3ITYM, 3IIIIM
Tema 3. Working in an 10 2 8 @O, TA, T4,
International Team 3I1YM, 3I1IIM
Tema 4. Cross-cultural 10 2 8 ®O, TA, TY,
Understanding 3I1YM, 3I1IIM

TemaTuunuit moay.as 2. Effective Business Correspondence

Tema 5. Structure and 12 4 8 dO, TA, TY,

Style of Business Letters 3I1YM, 3IIIM

Tema 6. Email 12 4 8 @0, TA, T4,

Communication and Email 3I1YM, 3I1IIM

Etiquette

Tema 7. Inquiries, Offers, 10 2 8 @O, TA, T4,

Complaints, Reminders 3I1YM, 3I1IIM,
VII

Tema 8. Cover Letters, 12 4 8 @O, TA, TY,

CVs, Motivation Letters 3ITYM, 3I1I1IM,
VII

TemaTuunuit moay.asb 3. Oral Business Communication

Tema 9. Telephone 12 2 10 ®0O, TA, T4,

Communication in 3I1YM, 3I1IIM

Business

Tema 10. Making and 10 4 6 @0, TA, T4,

Receiving Calls. Standard 3I1YM, 3IIIM

Phrases for Phone Calls.




Yceboro | Ilpakruuni | Camocriiina
. . Dopmu
Ha3Ba Tremu roaun / | (ceMiHapcbKi) podora
. KOHTPOJII0
KpeauTiB 3AHATTHA CTyaeHTa
Conducting Professional
Video Calls
Tewma 11. Taking and 10 2 8 @O0, TA, TY,
Leaving Messages 3ITYM, 3I1I1M,
VII, MKP
Tema 12. Presentations and 12 4 8 @O, TA, TY,
Business Meetings. The 3I1YM, 3IIIM
Key Elements of Speech
Making
Tema 13. Structure of an 10 4 6 @0, TA, TY,
Effective Presentation 3ITYM, 3I1IIM
TemaTnunnii moayab 4. Communicating effectively

Tema 14. Active Listening 10 2 8 @O, TA, TY,
Skills: Paraphrasing, 3ITYM, 3I1IIM
Clarifying Questions,
Demonstrating
Understanding
Tema 15. Dealing with 10 4 6 @O, TA, TY,
Different and Difficult 3ITYM, 3I1I1IM,
Styles of Communication. VII
Cultural Differences in
Communication Styles
Tema 16. Language for 10 2 8 @O, TA, TY,
Resolving Conflicts 3I1YM, 3IIIM
Tema 17. Communication 10 2 8 @O, TA, T4,
Barriers and Strategies to 3ITYM, 3I1IIM,
Overcome them VII, MKP
Bcnoro 180/6 48 132

HincyMKoBHMii KOHTPOJIb — €K3aMeH

DO — pponTansue onuryBaHHs; TA — Tectu 3 ayairoBanHs; T — TE€CTH 3 YNTaHHS;

3ITYM — 3apnanns 11 nepeBipku ycHoro moBieHHs;, 3IIIIM — 3apnanus ais




nepeBipku nucemHoro moBjeHHs; MKP — moyipHa KoHTpobHa podoTa; YII —
yCHA TIPE3eHTAITiS.



2. TEMATHUKA TA 3MICT IPAKTUYHHUX (CEMIHAPCHKHX) 3AHSATH, CAMOCTIHHOI POBOTH

CTYJIEHTIB
Po6oumii
PesyabTaTn . . g yac
HaBuanbHa isibHICTH
HABYAHHS CTY/IEHTA,
roj.
1 2 3
TemaTnunuit MoayJs 1. Basics of Business Communication
Students are able to: Ipaxktuune 3auatTs (Lesson 1). Tema 1. Intercultural Communication 2

— Employ strategies for
reading for gist and
information effectively.
— Understand authentic
texts related to business
and economic issues.

— Guess the meanings
of unfamiliar words by
using contextual clues.
— Explain how cultural
differences affect
cooperation with
international clients
and professionals from
other fields in design
projects.

Mema: po3BUHYTH HABUYKH YWTAaHHA W OOTOBOPEHHS aHIIIMCHKOIO MOBOIO TEKCTIB MPO
MDKKYJBTYpPHY KOMYHIKAIlll0O Ta YCBIJIOMUTH BIUIUB KYJBTYPHUX BIIMIHHOCTEH Ha
CHIBIIPAITI0 B MDKHAPOIHUX JU3AMH-TIPOEKTAX.
In-class activity
1. Lead-in: Course structure explanation.
2. Reading: Understanding intercultural communication.
* Guessing unknown words and expressions from the context.
* Locating and understanding specific information in the text.
3. Vocabulary: cross-cultural communication, intercultural
communication, human communication across global contexts.
» Developing key vocabulary used to describe different intercultural communication
skills.
* Developing key vocabulary to describe communication skills and techniques through a
variety of exercises.
4. Grammar Review: The Passive Voice.
* Developing skills through a variety of tasks.
5. Speaking: Developing skills through a variety of tasks.

relations, intergroup




PoGounii

PesyabTaTn . . g yac
HaBuaJjbHa JisJIbHICTH
HABYAHHS CTYACHTA,
roj.
1 2 3
 Giving full answers to the questions about intercultural communication using relevant
vocabulary.
* Making comparisons.
* Supporting a view with reasons.
6. Case discussion: Intercultural misunderstandings in an international design project (client
— designer — marketing team).
Camocriitna pooorta cryaeHnTiB (Further work) 8

1. Vocabulary: Developing key vocabulary.
 Understanding the meaning of: cultural exchange, cultural interaction, cultural relations;
business idioms.
2. Grammar Review: The Passive Voice (Continuous Tenses).
* The tenses are compared and contrasted.
3. Video: «Funny but true cultural differencesy.
Cnucok peKkoMeHI0BaHUX JIKepeJ
OcHoBHuii: 1 [c. 6-22], 2 [c. 10-13, 16-17]
Honatkoswuii: 1 [c. 70-99]
Inrepuer-mxepena: 1, 2,5, 6,9

Students are able to:

— Use language related
to business relations.

IIpakTuune 3auarts (Lesson 2). Tema 2. Business Etiquette Abroad
Mema: chopmyBaTH BMIHHS JOTPUMYBATUCS HOPM JAUIOBOTO €THUKETY PI3HUX KYJIBTYp Y
npodeciiiHoOMy CHOUIKYBaHHI aHTJIIMCHKOIO MOBOIO, 30Kpema Tij dac 3ycTpiued 13
3apyOIKHIMH 3aMOBHUKAMH Ta HA MI>)KHAPOIHUX 3aX0J1aX.
In-class activity




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Correctly use a range
of phrasal (separable)
and prepositional
(inseparable phrasal)
verbs.

— Convey information
and ideas on abstract
and concrete topics.

— Give reasons and
explanations for their
opinions using
linguistically complex
language.

— Develop an argument
giving reasons in
support of or against a
particular point of
view.

— Behave appropriately
at meetings with
foreign clients and at
international design

1. Lead-in: Reading «Business across culturesy.
* Reading for specific information about business etiquette and cultural differences.
* Guessing unknown words and expressions from the context.
2. Vocabulary: handshake, punctuality, dress code, eye contact, business card, small talk,
personal space, formal/informal communication, gift-giving, hierarchy.
* Developing key vocabulary used to describe cultural differences in business.
» Understanding the difference between formal and informal communication.
3. Reading: Cultural differences in body language.
 Reading for specific information about non-verbal communication (gestures, personal
space, eye contact).
* Guessing the meaning of unknown words from the context.
4. Writing: Notes for a short presentation.

Camocriitna pooora cryaenTiB (Further work)
1. Grammar Review: The Passive Voice (Present Perfect).
* The tenses are compared and contrasted.
* Developing knowledge and skills through a variety of exercises.
2. Speaking: Developing skills through a variety of tasks.
« Summarizing; giving full answers, details and reasons; introducing; asking for
information; explaining; expressing preferences; making comparisons.
3. Vocabulary: Business idioms understanding.
4. Speaking: Giving full answers to questions about cultural behaviour in business.
» Exemplifying, making comparisons and summarizing.
« Supporting a view with reasons.




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

events (exhibitions,
conferences, festivals).

5. Role play: Meeting a foreign client at an international design exhibition (greeting, small
talk, presenting a studio portfolio).
Cnucok PEKOMECHIAOBAHUX KEPEJI
OcHoBHuid: 1 [c. 6-22], 2 [c. 10-13, 16-17]
Jlomatkoswii: 1 [c. 70-99]
Inrepuer-mxepena: 1,2,5,6,9

Students are able to:

— Use language related
to business
relationships.

— Convey information
and ideas on abstract
and concrete topics.

— Give reasons and
explanations for their
opinions using
linguistically complex
language.

— Develop an argument
giving reasons in
support of or against a

IIpakTnune 3anatTa (Lesson 3). Tema 3. Working in an International Team
Mema: po3BUHYTH HABUYKH OOTOBOPEHHS aHTJIMCHKOI0 MOBOIO CTUJIIB BEJICHHSI O13HECY Ta
YIPaBIIHHS B PI3HUX KpaiHaX 1 B3a€MOJI1 B MIKHAPOIHIA MDKIUCITUTUTIHAPHIN KOMaH/II.
In-class activity
1. Reading: International business relationships.
* Reading business culture guides for doing business in different countries.
* Guessing unknown words and expressions from the context.

2. Vocabulary: Developing key vocabulary through a variety of tasks.
* Word formation; matching; filling in gaps; use of prepositions.

3. Grammar Review: The Infinitive.

Camocriiina pooora cryaentiB (Further work)
1. Vocabulary: Describing business relationships.
» Understanding the meaning of business idioms.
2. Speaking: Discussing international business styles and management styles in different
countries.




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

particular point of
view.

— Summarize, comment
on and discuss a range
of factual texts.

— Interact in English
with team members
from other professional
fields (marketing, IT,
printing) in
international design
projects.

* Giving full answers; summarizing; exemplifying and making comparisons; expressing
preferences.
3. Listening: «10 practical tips to handle international businessy.
4. Writing: A short email to international team members (designer, developer, marketer)
agreeing on roles and deadlines of a design project.
Cnmcoxk peKoMeHI0BaHUX JKepeJt
OcnoBHuii: 1 [c. 6-22], 2 [c. 10-13, 16-17]
Honatkosuii: 1 [c. 70-99]
Intepuer-mxepena: 1,2,5,6,9

Students are able to:

— Extract specific
details from a text.

— Understand the gist
and relevant details of
recorded interviews.
— Give reasons and
explanations for their
opinions using

IpakTuune 3ansarts (Lesson 4). Tema 4. Cross-cultural Understanding
Mema: chopmyBaTH BMIHHS aHATI3yBaTHU aHTJIIHCHKOIO MOBOKO CTPATErii MIKKYJIBTYPHOTO
PO3YMIHHSI Ta 3aCTOCOBYBAaTH iX JI0 ajamnTallii AU3alH-MPOJIYKTIB 1 BJIACHOI aKaJeMidyHO1
MOO1JTLHOCTI.
In-class activity
1. Lead-in: The importance of cross-cultural experience.
» Reading for specific information about the types and benefits of cross-cultural
experience (learning a foreign language, raising cultural awareness, broadening horizons,
improving self-confidence).
* Guessing unknown words and expressions from the text.
2. Vocabulary: Developing key vocabulary through a variety of tasks.

10




PoGounii

PesyabTaTn . . g yac
HapuanbHa JisuIbHICTH
HABYAHHS CTy/J€eHTA,
roj.
1 2 3
linguistically complex » Matching; filling in gaps; giving definitions; use of prepositions.
language. 3. Video: «8 powerful strategies for effective cross-cultural communicationy.

— Summarize, comment
on and discuss a range
of factual texts.

— Compare and
evaluate different ideas
using a range of
linguistic devices.

— Explain how visual
messages and design
products should be
adapted to foreign
audiences.

4. Grammar Review: The Gerund.
* Developing knowledge through a variety of exercises.

Camocriitna pooorta cryaeHTiB (Further work)
1. Grammar Review: Infinitive or Gerund?
* Developing knowledge through a variety of exercises.
2. Speaking: Developing skills through a variety of tasks.
* Making comparisons; giving details and full answers; expressing preferences; business
idioms understanding.
3. Reading: The importance of cross-cultural strategies in business.
» Reading for specific information about the key cross-cultural strategies for business
success.
» Discussing practical steps to developing effective cross-cultural strategies (learning the
local culture, adapting the communication style, training the team, hiring local experts or
partners, being flexible and open-minded).
4. Mini-project: Adapting a Ukrainian brand's visual message for a foreign market (colours,
symbols, slogans).
5. Module test preparation.
6. Test writing.

Cnmcok peKOMeHI0BAHHUX JKepeJI

OcHoBHuid: 1 [c. 6-22], 2 [c. 10-13, 16-17]
Jonmatkoswii: 1 [c. 70-99]

11




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

[arepuer-mxepena: 1,2,5,6,9

TemaTuunuit moayJs 2. Effective Business Correspondence

Students are able to:

— Use language related
to a business topic.

— Understand the gist
and relevant details of
recorded programmes
on business-related
topics directed to non-
native audiences.

— Understand the
details of someone's
personal or
professional experience
from an interview or
presentation.

— Express and
comment on ideas and
suggestions in informal
discussions.

HpakTnune 3anarrTa (Lessons 5—6). Tema 5. Structure and Style of Business Letters |4
Mema: chopMyBaTH HaBUYKHW CKJIQJaHHS TIJIOBUX JIMCTIB aHTJIIMCHKOKO MOBOIO BIJIIOBITHO
0 CTPYKTYpU Ta CTHJIIO, 30KpeMa y JIUCTYBaHHI 13 3apyODKHMMU 3aMOBHHUKAMU W
napTHEpaMu JTU3aiH-CTY/Iii.

In-class activity
1. Lead-in: Discussing the importance of communication skills in everyday life and the ways
of improving them.
2. Video: «Communication is the lifeblood of all organizations» — defining the reasons why
business communication is critical to company success.

* Locating and understanding specific information.

* Guessing unknown words and phrases from the context.
3. Vocabulary: Developing skills through a variety of tasks.
4. Grammar Review: The Passive Voice (Simple).

* Developing knowledge and skills through a variety of exercises.

Camocriitna pooora cryaentiB (Further work) 8

1. Grammar Review: Modal verbs.
« Developing knowledge and skills through a variety of exercises.
2. Vocabulary: Developing key vocabulary concerning business communication through a
variety of exercises.
3. Project: Researching and talking about effective communication strategies.

12




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Write a structured
business letter to a
foreign client or partner
of a design studio.

4. Writing: A cover letter offering design services to a foreign company.
Cnucok PEKOMECHIAOBAHUX ZKEPEJI

OcHouuii: 1 [c. 86-94], 2 [c. 28-29], 3 [c. 10-34, 68-76, 107-128]

Honatkoswuit: 1 [c. 42-51]

Inrepuer-mxkepena: 1, 8, 10, 11

Students are able to:

— Give or seek personal
views and opinions in
discussing business
topics.

— Understand a large
part of a video on a
work-related topic.

— Use language related
to email
communication.

— Express and
comment on ideas and
suggestions in formal
discussions.

— Write and answer
emails related to

IIpakTuune 3auartsa (Lessons 7-8). Tema 6. Email Communication and Email
Etiquette

Mema: copMyBaTH HABUYKHU CTPYKTYPYBaHHSI Ta HAMMMCAHHS JIJIOBUX €JIEKTPOHHUX JIUCTIB
aHTJIACHKOIO MOBOIO 3 TOTPUMAHHIM €TUKETY, 30KpeMa BIIOBI 1 Ha 3aIIPOIIEHHS /IO y4acTi
B MDDKHAPOJIHUX 33aX0J1ax.
In-class activity
1. Lead-in: Discussing the steps in the process of organizing messages.
2. Reading: Outlining your message.

» Locating and understanding specific information.

* Guessing the meaning of unknown words and expressions from the context.
3. Vocabulary: Developing key vocabulary through a variety of exercises.
4. Video: «Structuring and organizing your message».

Camocriiina pooora cryaentiB (Further work)
1. Grammar Review: Modal verbs for certainty, possibility and probability.
2. Speaking: Discussing different ways of organizing ideas for reader consumption.
3. Vocabulary: Vocabulary related to email writing.
« Developing key vocabulary through a variety of exercises.

13




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

participation in
international
conferences,
exhibitions and
projects.

4. Functional language: Email organization and useful phrases for different parts of an email.
5. Writing: A reply to an invitation email (e.g. to present a design project at an international
conference).

Cnucok PEKOMECHIAOBAHUX ZKEPEJI
OcHouuii: 1 [c. 86-94], 2 [c. 28-29], 3 [c. 10-34, 68-76, 107-128]
Honatkosuii: 1 [c. 42-51]
Intepuer-mxkepena: 1, 8, 10, 11

Students are able to:

— ldentify key
information in a
concise business-
related text or article.
— Use language related
to the topic.

— Correctly use a range
of phrasal verbs.

— Give reasons and
explanations for their
opinions using
linguistically complex
language.

IpakTuune 3auarts (Lesson 9). Tema 7. Inquiries, Offers, Complaints, Reminders
Mema: chopMmyBaTH HABUYKM HAIMCAHHSA 3alUTIB, MPOIMO3MIIH, CKapr 1 HarajayBaHb
aHTJIIACHKOI0 MOBOIO, 30KpeMa KOMEPIIIHHOT MPONO3UIlli AU3aWH-TIOCIYT ISl 3apyO1’KHOTO
3aMOBHHKA.

In-class activity

1. Lead-in: Reading «<How to send a reminder email» (examples, subject lines and templates
for different situations).

* Reading for specific information.

* Guessing unknown words and expressions from the context.

2. Vocabulary: Useful phrases for letter writing.

» Sorting the phrases into categories; completing the sentences; matching the sentences; letter
reconstruction; error correction.

3. Grammar Review: Modal verbs.

Camocriitna pooora cryaentiB (Further work)

14




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Develop an argument
giving reasons in
support of or against a
particular point of
view.

— Write an offer of
design services to a
foreign client, arguing
its value and price.

1. Functional language: Useful phrases for presenting facts and figures using visual
information.
2. Grammar Review: Modal verbs with the Perfect Infinitive.
» Developing knowledge through a variety of exercises.
3. Grammar Progress Test.
4. Video: «The importance of proofreading in the workforce».
5. Brainstorming: Top 10 pro tips for proofreading business texts.
6. Writing: An offer of design services to a foreign company (scope, benefits, price,
deadlines).
7. Module test preparation.
Cnucoxk peKoOMeHJI0BaHUX JKepeJt
OcHouuii: 1 [c. 86-94], 2 [c. 28-29], 3 [c. 10-34, 6876, 107-128]
Honatkoswuii: 1 [c. 42-51]
Inrepuer-mxepena: 1, 8, 10, 11

Students are able to:

— Scan a text in order
to find specific
information.

— Describe in detail
why they agree or
disagree with a
suggested idea.

IIpakTuune 3ausartsa (Lessons 10-11). Tema 8. Cover Letters, CVs, Motivation Letters
Mema: chopMmyBaTH HABUYKH CKJIAJaHHS AaHTJIOMOBHOTO peE3lOME, CYNPOBIAHOTO Ta
MOTHBAIIHHOTO JIUCTIB I TIpodeciiftHOl caMolipe3eHTallli Ju3aiiHepa Ha MIKHApOIHOMY
PUHKY TIpaIll Ta B MporpamMax akajaeMidHOi MOO1JTBLHOCTI.

In-class activity

1. Lead-in: Discussing the rules of writing a CV / résumé and the points to include in a
Curriculum Vitae.

2. Vocabulary: Developing key vocabulary through a variety of exercises.

» Making up a list of personal qualities to use in a CV; matching; filling in gaps.

15




PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Extract specific
details froma TV
programme on a
marketing-related
topic.

— Bring relevant
personal experience
into a conversation to
illustrate a point.

— Collate information
from several written
sources and summarize
the ideas orally.

— Lead a discussion,
expanding and
developing ideas.

— Present their
professional experience
and plans (including
academic and teaching
goals) in an English
CV, cover letter and
motivation letter.

3. Reading: Samples of CVs.

* Guessing unknown words and phrases from the context.

* Developing knowledge through a variety of tasks.

4. Grammar Review: The Sequence of Tenses.

* Developing knowledge and skills through a variety of exercises.

5. Reading a covering letter and completing an error correction task.

* Reading for specific information.

* Guessing unknown words and expressions from the context.

6. Functional language: The organization of and useful phrases for a covering letter.
7. Writing: Assessing a covering letter and writing students' own ones.
8. Test writing.

CamocriitHa pooorta cryaeHTiB (Further work)
1. Writing: An English CV and portfolio description for an international design position.
2. Writing: A motivation letter for an academic mobility, internship, PhD or teaching
programme, including a short plan of own professional and academic development.
Cnucok peKOMEeHI0BAHUX JIZKepeJt
OcHonuii: 1 [c. 86-94], 2 [c. 28-29], 3 [c. 10-34, 68-76, 107-128]
Honatkosuii: 1 [c. 42-51]
Intepuer-mxepena: 1, 8, 10, 11
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Po6ounii
PesyabTaTu . . yac
HaBuanbHa aisjibHiCTH®
HABYAHHS CTY/IEHTA,
rof.
1 2 3
TemaTnunuit MmoayJb 3. Oral Business Communication
Students are able to: IpakTuune 3ansarrs (Lesson 12). Tema 9. Telephone Communication in Business |2
Mema: po3BUHYTH HaBHUUYKHU BEJCHHS IUIOBUX TeJe(OHHUX PO3MOB aHIIIMCHKOIO MOBOIO,
— Guess the meaning of | 30kpemMa 3 3apyOi>KHUMH 3aMOBHUKAMHU Ta TIPS THUKAMU TU3aHH-TIPOEKTY.
an unfamiliar word In-class activity
from the context. 1. Lead-in: Reading «The important role the telephone plays in businessy.
— Give or seek personal | » Reading for specific information; learning new vocabulary; guessing unknown words from
views and opinions in | the context; discussing the reasons for the importance of telephone communication.
discussing topics of » Word formation; matching; filling in gaps; use of prepositions.
interest. 2. Video: «Business English telephone calls: tips for clear and professional communicationy.
— Extract key details 3. Speaking: Developing skills through a variety of tasks.
from an article on a » Asking questions and giving answers; summarizing; giving personal views and opinions;
business-related topic. | seeking and giving extra information.
— Justify and sustain 4. Grammar Review: Reported questions, orders, requests.
views clearly by » Developing knowledge through a variety of exercises.
prOVIdmg relevant Camocriitna pooora cryaentiB (Further work) 10
explanations and 1. Functional language: Useful language for making business calls.
arguments. : 2. Role play: A business phone call between a designer and a foreign printing house about
— Take part in routine production details.
fo”.“a' discussions in | 3 Grammar Review: Phrasal verbs.
\.NhICh fa.Ctua.I * Developing knowledge through a variety of exercises.
Information is Cnncoxk peKkoMeHJI0BaHUX JKepeJt
exchanged.
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PesyabTaTu

PoGounii

. S qyac
HaBuyajabHa gisibHiCTH
HABYAHHS CTY/€HTa,
roj.
1 2 3

— Conduct a business
phone call with a
foreign client or
contractor of a design
project.

Ocuosuuii: 1 [c. 34-53, 55-85], 2 [c. 26-27]
Jonatkoswmii: 2 [c. 19-33, 34-45], 3 [c. 441], 4 [c. 5-39]
Inrepuer-mxepena: 1,3, 4,6, 8,9, 10, 11

Students are able to:

— Scan a text in order
to find specific
information.

— Describe in detail
why they agree or
disagree with a
suggested idea.

— Extract specific
details from a business-
related text.

— Bring relevant
personal experience
into a conversation to
illustrate a point.

IIpakTuune 3ausarts (Lessons 13—14). Tema 10. Making and Receiving Calls.
Standard Phrases for Phone Calls. Conducting Professional Video Calls
Mema: chopmyBaTH HABUYKH 3{1IACHEHHS Ta TPUHOMY J3BIHKIB 1 MPOBEJCHHS MPOeCiiHUX
BiJICOKOH(EPEHIII aHTTIINChKOI0O MOBOIO, 30KpeMa i MPOCYBAHHS JAU3AWH-TIOCIYT Ha

30BHIIIHIX PUHKAX.

In-class activity

1. Lead-in: Steps to effective calls (having an agenda and a time limit, asking questions,
minimizing distractions).

» Brainstorming ideas; giving reasons; making comparisons.

2. Comprehension Reading: «Making the best of conference callsy.

* Reading for obtaining specific information.

3. Vocabulary: Developing key vocabulary through a variety of tasks.
» Word formation; matching; filling in gaps; use of prepositions.

4. Video: «How to master cold calling in 8 minutes».

5. Grammar Review: First Conditional.

» Developing knowledge through a variety of exercises.

Camocriitna pooora cryaentiB (Further work)
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PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Lead a discussion,
expanding and
developing ideas.

— Plan and conduct a
professional video call
with an international
team or client.

1. Speaking: Developing skills through a variety of tasks.
* Giving full answers; summarizing; giving personal views and opinions; seeking and giving
extra information; business idioms understanding.
2. Functional language: Useful phrases for making calls.
3. Role play: A telephone conversation between a supplier and a client.
4. Role play: A cold call offering design services to a foreign company.
Cnmcoxk peKkoMeHI0BaHUX JKepeJt
OcnosHuii: 1 [c. 34-53, 55-85], 2 [c. 26-27]
Honatkosuii: 2 [c. 19-33, 34-45], 3 [c. 4-41], 4 [c. 5-39]
Intepuer-mxepena: 1,3, 4,6, 8,9, 10, 11

Students are able to:

— Give or seek personal
views and opinions.

— Understand a large
part of an audio
recording.

— Use language related
to taking and leaving
messages.

— Express and
comment on ideas and

IIpakTuune 3auarts (Lesson 15). Tema 11. Taking and Leaving Messages
Mema: po3BUHYTH HAaBUYKH NPUIOMY Ta Tepeaadi MOBIIOMIEHb aHTNIIHCHKOI MOBOIO,
MPOBEICHHSI POCTOTO OMUTYBAHHS 1 MPE3EHTAallli HOro Pe3yJbTaTiB.

In-class activity

1. Lead-in: Reading «Netiquette in business correspondencey.

* Reading for specific information about rules of email etiquette.

* Guessing unknown words and expressions from the context.

* Grasping the main ideas of the text.

2. Vocabulary: Developing key vocabulary.

» Word formation; matching; filling in gaps.

3. Brainstorming: Making up rules for taking and leaving messages.
* Giving reasons; expressing preferences; summarizing.

4. Writing: A summary of the ideas from the brainstorming meeting.
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PoGounii

PesyabTaTu . . yac
HaBuaJjabHa JiabHICTE®
HaBYaHHAA CTyaeHTa,
roja.
1 2 3

suggestions in formal | 5. Grammar Review: Second Conditional.
d'fulfsmgs' CamocriitHa pooorta cryaeHTiB (Further work) 8
B St' an _anS\]/cver ¢ 1. Vocabulary and Grammar Revision: Third Conditional.
?ues lons I atace-to- 15 Fynctional language: Useful phrases for leaving and taking messages.

age SUVEY. | 3. Speaking: Preparing a short presentation on business topics studied, including the results
B retpare asimp ed of a mini-survey among designers or clients.
?ues tlf? nn(ijin:[e In oraer Cnucok peKOMEeHI0BAHUX JzKepeJt

OF?"" ert f‘f" 3 ¢ o | OcHommnit: 1 [c. 34-53, 55-85], 2 [c. 26-27]
— FresentTindings from | 17, ricomuit: 2 [c. 19-33, 34-45], 3 [c. 4-41], 4 [c. 5-39]
a research project in a

i ] Intepuer-mxepena: 1,3, 4,6, 8,9, 10, 11
simple way to a
professional or
academic audience.

Students are able to: | ITpakTuune 3ausaTTa (Lessons 16—17). Tema 12. Presentations and Business Meetings. | 4

g

— Scan a text in order
to find specific
information.

— Describe in detail
why they agree or
disagree with a
suggested idea.

The Key Elements of Speech Making
Mema: copmyBaTH HaBHYKHM MIATOTOBKH ITyOJIYHOTrO BHCTYIy Ta y4acTl B AUIOBUX
3yCTpi4ax aHrJidChKOI MOBOIO, 30KpeMa Mpe3eHTallll IHU3ailH-TIPOEKTY MIKHAPOAHIN
ayuTopii.
In-class activity
1. Lead-in: Discussing the importance of public speaking skills and the ways of improving
them.
* Reading for specific information.
* Guessing unknown words and expressions from the context.
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PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Extract specific
details from a business-
related text.

— Bring relevant
personal experience

2. Vocabulary: Developing key vocabulary through a variety of tasks.

» Word formation; matching; filling in gaps; use of prepositions; idioms and their meanings.
3. Grammar Review: Mixed Conditionals.

* Developing knowledge through a variety of exercises.

! i Camocriitna pooorta cryaeHTiB (Further work) 8
Into a conversationto | 4 Speaking: Developing skills through a variety of tasks.
Hlustrate a point. » Giving full answers; summarizing; giving personal views and opinions; seeking and giving
~ Lead a discussion, extra information; business idioms understanding.
expa”d'ﬂg a_nd 2. Grammar Review: Conditional Sentences.
develpplng Ideas. * Developing knowledge through a variety of exercises.
— Deliver a sho_rt 3. Project: Researching and talking about effective presentations at business meetings.
spegch presenting a 4. Module test preparation.
deSIQn prOJECt or Cnucok PEKOMCHIOBAHMUX ZKEPEJI
researchresulistoan | o opyis 1 [c. 34-53, 55-85], 2 [c. 26-27]
International audience. |y opuit: 2 [c. 19-33, 34-45], 3 [c. 4-41], 4 [c. 5-39]
Inrepuer-mxepena: 1,3, 4,6, 8,9, 10, 11
Students are able to: | IIpakTuune 3ausaTTs (Lessons 18-19). Tema 13. Structure of an Effective Presentation | 4

— Employ strategies for
reading for gist and
information effectively.

Mema: chopmyBatn BMIHHS OyJayBaTH Ta TPOBOAUTH €(GEKTHBHY MPE3CHTAIIIO
aHTJIIHCHKOIO MOBOIO, 30KpeMa MPE3EHTAIlII0 JU3alH-TIPOIYKTY 3 OOTPYHTYBAaHHSIM CTpATerii
HOT0 IPOCyBaHHS Ha BHYTPIIIHHOMY Ta TJI00aTbHOMY pPHUHKAX.

In-class activity

1. Lead-in: Speaking about experience of public speaking.
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PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

— Understand authentic
texts related to business
and economic issues.
— Guess the meanings
of unfamiliar words by
using contextual clues.
— Describe an effective
presentation.

— Present a design
product in English,
explaining its
positioning and
promotion strategy for
domestic and global
markets.

* Asking and answering questions; brainstorming ideas; making comparisons.

2. Reading: Presentations.

* Guessing unknown words and expressions from the context.

* Locating and understanding specific information.

3. Vocabulary: Developing key vocabulary through a variety of tasks.

» Matching; filling in gaps; understanding the meaning of money-related idioms; use of
prepositions.

4. Grammar Review: Phrasal verbs.

5. Speaking: Developing skills through a variety of tasks.

« Giving full answers to questions about presentations; making comparisons; supporting a
view with reasons.

CamocriitHa pooorta cryaeHTiB (Further work)
1. Vocabulary: Key vocabulary used for making presentations.
* Understanding the meaning of business idioms.
2. Functional language: Phrases used for making presentations.
3. Project: Preparing and making a presentation of a design product (or research results / a
teaching mini-lesson) for an international audience, including its positioning on domestic
and global markets.
4. Module test writing.

Cnucoxk peKkoMeHJI0BaHUX JKepeJt

OcuoBHuii: 1 [c. 34-53, 55-85], 2 [c. 26-27]
JHonatkosuid: 2 [c. 19-33, 34-45], 3 [c. 441], 4 [c. 5-39]
InTepuer-mxepena: 1, 3,4, 6, 8,9, 10, 11

22




PoGounii

PesyabTaTu . . yac
HaBuaJjabHa JiabHICTE®
HaBYaHHAA CTyaeHTa,
roj.
1 2 3
TemaTuunuit moayJb 4. Communicating effectively
Students are able to: IpakTuune 3ansarrs (Lesson 20). Tema 14. Active Listening Skills: Paraphrasing, |2
Clarifying Questions, Demonstrating Understanding
— Use language related | Mema: po3BuHYTH HABHYKW aKTUBHOTO CIYXaHHS aHTIIIHCHKOK MOBOIO (Tiepedpa3yBaHHs,
to a business topic. YTOUHIOBAJIbHI 3alUTaHHS, JEMOHCTpallisi PO3YMIHHS), 30KpeMa mia 4vac Opudinry 3
— Understand the gist | 3apy0i>kHUM 3aMOBHHUKOM.
and relevant details of | In-class activity
recorded programmes | 1. Lead-in: Core techniques of active listening (presence, non-verbal cues, paraphrasing,
on business-related asking questions).
topics. 2. Reading: «Steps to active listeningy.
— Understand the * Reading for specific information.
details of someone's * Guessing unknown words and expressions from the context.
personal or 3. Vocabulary: Developing key vocabulary through a variety of tasks.
professional experience | 4. Translating into English: «Active listening techniques: best practices for leadersy.
from an interview or 5. Grammar Review: Phrasal verbs.
presentation. Camocriitna pooora cryaentiB (Further work) 8

— Express and
comment on ideas and
suggestions in informal
discussions.

— Use paraphrasing and
clarifying questions

1. Speaking: Developing skills through a variety of tasks.

* Giving answers; making comparisons; true/false; summarizing.

2. Listening: «The art of active listening».

3. Reading: Effective business communication strategy.

» Reading for specific information; guessing unknown words from the context; correcting
the statements.
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PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

during a briefing with a
foreign client.

4. Role play: A design brief meeting with a foreign client practising paraphrasing and
clarifying questions.
Cnucok PEKOMECHIAOBAHUX KEPEJI
Ocuosuuii: 1 [c. 132-141], 2 [c. 36-37]
Jonmatkoswmii: 1 [c. 23—41], 5 [c. 16-29]
Intepuer-mxepena: 1, 6,7, 8,9

Students are able to:

— Give or seek personal
views and opinions in
discussing business
topics.

— Understand a large
part of a video on a
work-related topic.

— Understand the
details of someone's
personal or
professional experience
from an interview or
presentation.

— Express and
comment on ideas and

IpakTnune 3anatTa (Lessons 21-22). Tema 15. Dealing with Different and Difficult
Styles of Communication. Cultural Differences in Communication Styles
Mema: cdhopmyBaTH BMIHHS PO3MI3HABATH Pi3HI CTUJl KOMYHIKAIii Ta e(eKTUBHO
B3a€EMO/IISITH aHTJTIMCHKOIO MOBOIO 3 MAPTHEPAMU 3 PI3HUX KYJIBTYp 1 MpodeciiHuX TpyIl.

In-class activity

1. Lead-in: Discussing the importance of communication skills.

2. Reading: Effective business communication strategy.

* Locating and understanding specific information.

* Guessing unknown words and phrases from the context.

3. Vocabulary: Developing key vocabulary through a variety of tasks.

» Matching; filling in gaps; giving definitions; use of prepositions.

4. Speaking: Developing skills through a variety of tasks.

* Giving full answers; completing the paragraph; summarizing; giving and seeking personal
views and opinions.

5. Listening: «The most effective form of promotion. Promoting a new product.
6. Grammar Review: Numbers (fractions, decimals, percentages).

 Developing knowledge through a variety of exercises.
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PoGounii

PesyabTaTu . . yac
HaBuaJjabHa JiabHICTE®
HaBYaHHHA CTyaeHTa,
roj.
1 2 3
suggestions in formal Camocrtiiina po6ora crynentiB (Further work) 6
discussions. 1. Speaking: Developing skills through a variety of tasks.
— Choose an » Giving answers; summarizing; giving and seeking personal views and opinions; giving
appropriate details and exemplifying.
communication style 2. Functional language: Useful phrases for offering help, asking for help and responding.
when dealing with 3. Role play: Practising the functional language — negotiating with a demanding foreign
difficult clients and client about changes to a design project.
partners from other Cnmcok peKoMeHI0BaHHUX JKepeJT
cultures and OcnoBHuuii: 1 [c. 132-141], 2 [c. 36-37]
professional groups. HNonatkosuii: 1 [c. 23-41], 5 [c. 16-29]
Intepuer-mxepena: 1, 6,7, 8,9
Students are able to: Ipakruune 3anusaTTs (Lesson 23). Tema 16. Language for Resolving Conflicts 2
Mema: chopmyBaTH BMIHHS BHKOPHUCTOBYBAaTHM AHIIINCBKY MOBY JUJIsl 3amoOIraHHS Ta

— ldentify key PO3B's3aHHS KOHDIIKTIB Y MDKHAPOIHUX 1 MDKAUCIUILTIHAPHUX MPOEKTHUX KOMaH/IaX.
information in a In-class activity
concise business- 1. Lead-in: Discussing conflict-resolution strategies (avoiding, accommodating, competing,
related text or article. | compromising, collaborating).
— Use language related | 2. Reading: «Conflict resolution strategies every leader should master».
to the topic. * Reading for specific information; guessing unknown words from the context.
— Correctly use a range | » Matching; completing the sentences; correcting mistakes; word formation.
of phrasal verbs. 3. Video: Watching and discussing the video «Effective conflict resolutiony.
— Give reasons and Camocriitna pooora cryaentiB (Further work) 8

explanations for their
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PoGounii

PesyabTaTn . . g yac
HapyanbHa JisyIbHICTE
HABYAHHSA CTy/JeHTa,
roj.
1 2 3

opinions using
linguistically complex
language.

— Develop an argument
giving reasons in
support of or against a
particular point of
view.

— Use conflict-
resolution language in
international and
interdisciplinary
project teams.

1. Speaking: Developing knowledge and skills through a variety of exercises.
* Giving details; giving and seeking personal views and opinions.
2. Reading & Vocabulary: Managing conflict — project environment.
» Developing key vocabulary concerning business communication through a variety of
exercises.
3. Module test preparation.
Cnucok peKoOMEeHI0BaHUX JIKepe
Ocuoguuii: 1 [c. 132-141], 2 [c. 36-37]
Honatkosuii: 1 [c. 23-41], 5 [c. 16-29]
Intepuer-mxepena: 1, 6,7, 8,9

Students are able to:

— Scan a text in order
to find specific
information.

— Describe in detail
why they agree or
disagree with a
suggested idea.

IIpakTuune 3anuarts (Lesson 24). Tema 17. Communication Barriers and Strategies to
Overcome them

Mema: chopmyBaTH BMIHHS BHSBJISTH KOMYHIKaTHUBHI Oap'epy Ta 3acTOCOBYBAaTH

In-class activity

1. Lead-in: Communication barriers and strategies to overcome them,

* Brainstorming ideas; giving reasons; making comparisons.

2. Comprehension Reading: «Disaster presentationy.

* Reading for obtaining specific information; guessing unknown words from the context.

* Discussing questions; filling in the table.
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PoGounii

Pesynnratn HapuaabHa gisibHICTB* Hac
HaBYaHHAA CTyaeHTa,
roja.
1 2 3
— Extract specific 3. Vocabulary: Developing key vocabulary through a variety of tasks.
details from a business- |« Word formation; matching; filling in gaps; use of prepositions; new idioms and their
related text. meanings.
— Bring relevant 4. Video: Direct and indirect communication styles in the workplace.
personal Experience Camocriitna pooora cryaentiB (Further work) 8
Into a conversationto | Speaking: Developing skills through a variety of tasks.
Hlustrate a point. » Giving full answers; summarizing; giving personal views and opinions; seeking and giving
— Lead a discussion, extra information; business idioms understanding.
expandmg a.nd 2. Translating: «Organizing an effective agenday.
developmg Ideas. 3. Functional language: Useful language for defusing conflict.
N Ident|fy . . 4. Role play: Preparing and role-playing a meeting to manage potential conflict between an
communlcat!on barriers event organizer and its sponsor.
be_tween designers, 5. Project: Researching and talking about effective communication strategies.
clients gnd 6. Module test.
prOfeSS.'lonaIS from Cnucok peKOMEeHI0BAHUX JIzKepest
other fields and suggest | ., - 1 [c. 132-141], 2 [c. 36-37]
strategles to OVercome |y, riosuit: 1 [c. 23-41], 5 [c. 16-29]
them. Intepuer-mxepena: 1, 6,7, 8,9
Bcboro 180

* HaBuanpHa JiSJBHICTD BKIIIOYAE TEMY W METY MPAKTUYHOTO 3aHATTS, ayauTopHi Buau pobotu (In-class activity), 3aBmaHHs

camocTiitHoi pobotu (Further work) 1 ccok pekoMeHA0BaHUX IKEPEIT; KYpCUBOM y MIEPBUHHIN peakiiii BUAIIICHO BUIU POOOTH
13 3aCTOCYBaHHIM 1HTEPAKTUBHUX METO/IIB HAaBYaHHS (POJIHOBI irpH, MO3KOBH IITYPM, IPOEKTHU, JUCKYCIT).
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3. KOHTPOJIBbHI 3AXO/HA 3 OINIHIOBAHHSA PE3YJIbTATIB HABYAHHA

CTYJAEHTIB

OriHtoBaHHS pe3yJbTaTIB HABUaHHA CTYACHTIB 3 JUCHUIUIIHU «JlimoBa
aHTJiiicbka MOBay Mepeadadae MPOBEACHHS TAKUX KOHTPOJIbHUX 3aXO0/iB:

®opma 3micT popMHu KOHTPOJIIO MaxkcumaabHa
KOHTPOJIbHUX KIIBKiCTH 0aJ1iB
3axoliB
IHoTounwuii [TpoBoaMTHCS Ha MPAKTUYHOMY 3aHATTI Ta 3a 100
(ceMecTpOBHIA) pe3yJbTaTaMu BUKOHAHHS 3aBJIaHb
KOHTPOJIb CaMOCTINHOT pooOTH. [Tepenbauae
OLIIHIOBAHHS ~ TEOPETUYHOI  MIATOTOBKHU
CTYJICHTIB 13 3a3HaU€HO1 TeMH (y TOMY YHCI1
CaMOCTIITHO OIpallbOBaHOIO MaTepiary) i
yac poOOTM HA MPAKTUYHUX B3aHATTIX Ta
HA0yTUX MPAaKTUYHUX HABUYOK IIIJ] Yac
BUKOHAHHS 3aBJlaHb. BpaxoBye akTUBHICTb Ta
y4acTb CTyJEHTa Yy HayKOBO-IOCIIIHIN
po0oTi, CTYJIEHTCHKHUX OJIIMITIa/Iax,
KOH(epeHLIsIX, KOHKypcax 3a BIIMOBIIHOIO
TEMATUKOIO JUCUIUTLIIHH.
[IpakTruH1 3aranpHa KUIBKICTh MPAKTHYHUX 3aHATH 3 72
3aHATTS, quctuiuiiag — 24 (48 rox). MakcumainbHa
caMOCTiiiHa KUIBKICTB OaJTiB 32 OJTHE MPAKTUYHE 3aHATTS —
pobota ctynenta |3 Oamu (24 3aHiaTh*3 Oanu) (3 BpaxyBaHHSIM
OaJtiB 3a CaMOCTIHY POOOTY)
[TincymkoBuii [IpoBoauThCs 3 ~ METOK  BHU3HAYECHHS 15
MOZYJIbHU I pEe3ybTaTIB 3a EP10]] HABUAHHS CTY/ICHTIB SIK
KOHTPOJIb ™ OKpeMe 3aHATTS y MeXaX TOJIMH, BiJBEIECHUX
Ha MPaKTUYHI 3aHSTTS.
HaykoBa poOoTa | AKTHBHICTh Ta y4acTh CTYJE€HTA Y HAyKOBO- 10
JOCITIAHIN pOOOTI, CTYICHTCHKUX OJIIMITIaax,
KOH(epeHLIsIX, KOHKypcax 3a BIJIOBIIHOIO
TEMAaTUKOIO TUCIIUILTIHU.
HincymkoBuii 3aCBO€EHHS CTYJACHTOM MPOTPaMH HABYAJIbHOI 100
(ceMecTpOBHIN) JUCIUIUIIHU 32 HaBUYAJIBHUN  Tiepion
KOHTPOJIb (cemectp), 1110 TPOBOAUTHCSA K KOHTPOJIbHUN
(ex3aMeH) 3aXij mijJ 9ac eK3aMeHalliHo1 cecii 11 09HOT
(menHoi) Ta 3a04HOi (hOPM HaBUAHHSI.
IincymkoBa [IpoBomuThCcst 3  METOH  OLIHIOBaHHS 100
OLIHKA pe3yibTaTiB HABUYAHHS CTYJIEHTIB 32 MEBHUM

OCBITHIM cTyneHeM. Pe3ynbrar miacymMKoBO1




dopma
KOHTPOJIbHUX
3axX0iB

3micT gopmMu KOHTPOJTIO

MakcuMaJjibHa
KIJIBKICTH 0aJ1iB

OLIIHKA
CTyJICHTa
BU3HAYAETHCS K  CEpeaHbOAPU(METHIHA
OaiB  MOTOYHOTO (CEMECTPOBOTO)
KOHTPOJIIO Ta €K3aMEHY.

cyma

HAaBYAJIILHOI JUCLMIUIIHU  JUIS
IEHHO]T bopmu HaBYaHHS

*[TincyMKOBUI MOJYJIBHUH KOHTPOJIb 3 JUCHUILTIHM «JlijloBa aHTIIMChKa MOBa»
IIPOBOJUTHLCS HA OCTAHHBOMY 32 PO3KJIAZA0M 3aHATTI Ha matdopmi «Moodle» y TectoBomy
dbopmari 3a pe3ynbTaTaMu BHUBUCHHS TEM JWCIMIUIIHA 3a CEMECTp. 3arajibHa KUIBKICTh
TECTOBUX MUTaHb — 15, MakcUMalibHa KUTBKICTh 0aiiB — 15 (mo 1 Oanmy 3a KOXKHY NpaBUIIbHY
B1AMOB1Ib). OIiHIOBaHHS Ta OTPUMaHHS PE3YyJbTATIB 3AIMCHIOIOTHCA Ha IUIaTopmi

AaBTOMATHUYHO.

KPUTEPI OLIIHIOBAHHSI AYJIUTOPHOI POBOTU CTYJIEHTIB

(ITPAKTHUYHI 3AHATTA)

KijabpkicTh 02aJ1iB

3micT

«2Q»

CTylleHT JEeMOHCTpPY€E€ BUIbHE BOJIOAIHHS MaTepiajioM
TEMH JUCHUIUIIHU; O3HAHOMIJICHUHN 3 PEKOMEHIOBAHOIO
JITEpaTypor0, BMIE CAaMOCTIHO 3HAWTH BIJMOBIAL HA
npoOJieMH1 3allUTaHHS, CHUPAIOYUCh Ha JICKIIHHUMN
MaTepial ~ Ta  TepHIoJKepesia,  BBOJUTH  Ta
BUKOPUCTOBYBATH BJIACHI Kiacuikariii, aHami3yBaT,
poOUTH BIacHI BHUCHOBKM; 3/1aT€H BCTaHOBJIIOBATU
MDKTEMaTUYHI1 Ta MDKIPEIMETHI 3B’SI3KH,
3aCTOCOBYBATH OINAHOBaHI MPAKTUYHI HABUYKH JTU3AMH-
TISUIBHOCTI.

«1,5»

CTylleHT NIEeMOHCTPY€ IOCTaTHbO BUIBHE BOJIOMIHHS
MaTepiajioM TEeMHM JMCLUMIUIIHM;, O3HAHOMIIEHUW 3
PEKOMEHIOBAHOIO JIITEPATYPOIO Ta IMEPIIOKEPEIIaMU;
BIIMOBIAL Ha TMpOOJIeMHI 3aBlIaHHS 3HAXOJWTh 3a
JOTIOMOTOI0 BHKJIaJada, CIUPAOYUCh Ha JICKIIMHUN
MaTepiai, caMOCTIHHO OMpaIbOBaHI MEPIIOIKeperia Ta
3aCBO€HI MPAKTUYHI HABUYKH; JIOMYCKA€ HETOUYHOCTI Ta
HECYTTEBI (K1 KapAMHAJIBHO HE MIHSIOTh CYTh) TIOMUJIKA
y BU3HAYEHI OCHOBHOI TEPMIHOJOTIT JUCIUTUIIHU 1
IPaKTUIHOMY BUKOHAHHI 3aBJIaHHS, aJI€ JIETKO YCYBa€ ix
3aBASIKU JIOJIATKOBUM MTUTAHHSIM.

«1»

CTtyneHT 4acTKOBO  BOJIOJIE€  MarepiajoM  TeMHU
JUCLUIUTIHU; ~ PENpPOAYKTUBHO  BIATBOPIOE  3MICT
JEKUIMHOro Marepiaiay Ta/ad0 OCHOBHHUX JITEPAaTypPHHUX
JUKepesl 1 NUISIXM BUKOHAHHS MPAaKTUYHOTO 3aBAaHHS;
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JIOMTyCKA€ MOMUJIKY Y BU3HAUYEHI OCHOBHOI TEPMIHOJIOT11
TUCHMIUTIHA 1 TPAKTUYHOMY BHUKOHAHHI 3aBJIaHHS;
HE3JITaTHUI 3HAWTH BIAMOBIAH HAa MPOOJIEMHI 3aUTaHHS
YW BUPIHATH NMPOOJIEMHI MPAKTUYHI 3aBJIaHHS.
CTyaeHT AeMOHCTPY€E HE3IATHICTh PO3KPUTH MUTAHHS
TEeMH JUCIUILIIHM, BIJICYTHICTh 0230BUX 3HAHb 3 TEMH Ta
BKpail crmabKke BOJIOIHHA MPAKTUYHUMU HaBUYKAMU U
BMIHHSIMU 3/11MCHEHHSI XYJI0)KHBO-TIPOEKTHOT
JUSJIBHOCTI; HE 3HA€ 3MICT PEKOMEH0BAHO1 JIITEpaTypH,
HE BOJIOJIE HOPMATHBHOIO  JIOKYMEHTAll€l0  Ta
KaTeropiiHUM  arapaToM; HE 3aCBOiB  IOYAaTKOBI
HaBUYKH 3 BUKOHAHHS 3aBJIaHHSA, 1110 3aCB1IUy€ HU3bKUN
PIBEHb IM3aHHEPCHKOTO MHUCIIEHHS 1 TPAKTUYHUX BMIHb
10 TEM1 JUCIUILIIHH.

«0»

KPUTEPII OIIIHIOBAHHS ITO3AYJIUTOPHOI (CAMOCTIMHOI)
POBOTHU CTYJIEHTIB

KinbkicTh 0aJ1iB 3micT

PoGoTa BUKOHaHA TIPaBUIILHO, TTOBHICTIO 1 CAMOCTIMHO,
3aCBIUy€ HASBHICTh HAJIEKHOTO pIBHA 3HaHb Ta
c(OpMOBAHICTh MPAKTHYHUX HABUYOK; OQopMIIEHA
3TiTHO BHUMOT, SKi BHCYBAIOTHCSA I JaHOTO THITY
3aBJaHb; BUMOTU aKaJeMIYHOI JOOpPOYECHOCTI CTPOTO
JOTPUMAHI.

Po6oTta BUKOHaHa, ane MICTUTh MOMUJIKHY; 3aCB1IYY€E PO
HEJOCTaTHIM  pPIBEHb  3HaHb Ta  HEJOCTATHIO
c(hOpMOBAHICTh MPAKTUYHUX HABUYOK; O(OpMIICHHS
pobOTH HE B TOBHIA Mipl BIJINOBIJa€ BHUMOTaM, IO
BHUCYBAIOThCS [JISl JAHOTO THUITy 3aBJaHb; BHUMOTH
aKaJIeMiuyHO1 JOOPOYECHOCTI IOTPUMAaH1 YaCTKOBO.
Pobora mogana, aje i 3MICT HE BIANOBIZA€ 3aBIaHHIO
a00 BUKOHaHUH (popManbHO. PIBEeHb 3HaHB 1 MPAKTUYHHUX
HAaBUYOK KPUTHYHO HU3BKHM, KITFOYOBI IMTOJI0OKESHHS TEMHU
JTUCHUIUTIHU He BigoOpaxeHi. OdopmiIeHHST BiJCYTHE
«0» a00 TIOBHICTIO CYNEpPEYUTh BCTAHOBJICHUM BHMOTaM.
Bumoru akanemiyHoi 100podecHOCTI rpy00 MopyuieHi
(HampuWKIIaa, 3HAYHE 3amo3WdcHHs O€3 IMOCHIIaHb,
HeBnacHl pobotu). Taka pobGoTa HE MOXke OyTH
3apaxoBaHa, mpoTe GakT nmogaHHs GiKCY€EThCS.

«1»

«0,5»

KPUTEPII OLIHIOBAHHSI HAYKOBOI POBOTHU CTYJEHTIB
[Iporpamoro mucumiutiaM «JliIoBa aHTIIMCbKa MOBa» Iepen0adyeHO MOXKIUBICTh
CTyJeHTa OpaTHM y4YacTh y HAyKOBO-JIOCHIAHIA poOOTI, CTYJAEHTCHKUX OJIMIIIaJIax,
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KOH(EpEeHIIIAX, KOHKypcaXxX 3a BIJAMOBIIHOI TEMATUKOIO NUCIUILIIHU (Ha BUOIp CTYJEHTA).
MakcumanbHa KiTbKiCTh 0amiB 1y1st 3apaxyBanas — 10 Oamis.

Bunu HaykoBO1 AISUTBHOCTI, B IKUX CTYACHT MOXKE OpaTH y4acTh:

1. Buctym 3 JOMOBIAAIO AaHTIINHCHKOI0O MOBOIO Ha CTYACHTCHKIM HayKOBii
KoH(pepeHIii — 5 6ais.

2. Ily6mnikarist Te3 KoHeEpeHIii / HayKOBO1 CTaTTi (30KpeMa aHTJIHChKOI0 MOBOIO) —
5 Gamis.

3. [Ipu3oBe Miciie Ha KOHKYpCi / ofiMITiazl / HayKOBOMY ITPOEKTI — 5 OaiB.

4. Po3poOka Ta mpe3eHTarlisl iHAUBIIyaIbHOT0 HAyKOBO-TOCTIAHUIIBKOTO MPOEKTY —
5 Gamis.

KPUTEPII OIIIHIOBAHHS MIJCYMKOBOI'O (CEMECTPOBOI'O)
KOHTPOJIIO (EK3AMEHY)
[TlincymkoBa (opma KOHTPOJIIO 3a pE3yJbTaTaMd BUBYEHHS JAUCLHUIUIIHH —
EK3AMEH y mnucemoBiii ¢gopmi. OuiHIOBaHHS pe3yJIbTATIB HABYAHHS CTYACHTIB B
HiBEpCUTETI 31HCHIOETHCS 3a 100-0aJIbHOIO IKAJIOKO.

PeiiTunrosuii BinnoBigHicTh peHTHHIOBOMY OaJty
0aJs (omiHka 3a
HIKAJI0I0
€EKTCO)
CTyAeHT NOBHICTIO OBOJIOAIB MPOrpamMoOr0 HABYAIbHOI JUCLUUILIIHU Ha
TBOPYOMY PI1BHI, MOKE€ JaTH BIJMIOBI/II HA BC1 MUTAHHS KypCy, OTIaHyBaB
90-100 (A PEKOMEHJIOBaHy JITepaTypy. JAK BHHSTOK, 3a3HAYEHUN PEUTHHTrOBUI
BiIlMiHHO), O0all MOXE OTpUMATU CTYACHT, SIKUWA, KpIM BIAMIHHUX 3HaHb 3a
MPOrpaMor0 JTUCIUILUIIHM, BUSBUB aKTHUBHICTh Yy HAyKOBIA poOOTI 3a
BI/IMOBITHOI0 TEMATHKOIO, CTaB IPHU3EPOM CTYISHTCHKUX OJIIMITia,
BUCTYIaB HAa KOH(EPEHIIisIX TOIIIO.
82-89 (B, CryneHT, SKUM OBOJIOAIB MPOrpaMOI0 HaBYaJIbHOI JHCIMILUTIHU Ha
noope) TBOPYOMY PiBHi, MPOTE Y BIAMOBIIAX JOMYCTUB HETOYHOCTI.
75-81 (C CryneHt, sKud B OCHOBHOMY OBOJIOJIB MPOrPaMoOr0 HaBUYAJIbHOI
106pe) ’ JUCUUIUIIHU Ha MPOJYKTUBHOMY PiBHI, IPOTE y BIAMOBIAAX JOIMYCKA€E
P HECYTT€EB1 MOMUJIKH.
69-74 (D CtyaeHT mNOpoAEMOHCTPYBaB 3aJ0BUIbHI  pPE3yJbTaTH OBOJIOJIHHS
. ’ HaBYAJILHOIO ITPOTPaMOI0 TUCIUIUIIHN Ha PENPOAYKTUBHOMY PiBHI Ta
3a/10BiJILHO) . ) porp ! perpoty yPp y
BIJIMOBIJISAX JIOITYCKaB ITOMUJIKH.
6068 (E CtyaeHT BUSBUB MiHIMAJIbHO JIOCTaTHIN PIBEHb 3HAHb 3 JUCIHUILIIHH,
3a1103i.111)H:)) HEOOX1THUI I TPOJIOB)KCHHS HaBYAHHS, BUBYMB OCHOBHI TE€PMIHH
JTUCITUTUIIHYU Ta OPIEHTYETHCS Y MaTepiaiax 6a30BOTO MiApyIHUKA.
0-59 (FX CTyACcHT MMOBHHEH JIOJATKOBO BHKOHATH 1HIWBiAyajdbHE 3aBIaHHS IS
L, NIJBUILIEHHS PIBHS CBOIX 3HaHb 1 MOBTOPHO CKJIACTH MIJCYMKOBUU
He3a10BLJIbHO)
KOHTPOJIb.
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Ex3amenarriiini matepiaiu J0 MiJCyMKOBOTO (CEMECTPOBOIr0) KOHTPOJIIO (€K3aMEHY)
CKJIQZIAI0ThCS HAa OCHOBI IPOTPaMH Ta poOOYOI TporpamMu TUCIUTIIIHN, OXOILTIOOTH 11 3MICT
Ta PO3MOJICHI B ek3aMeHaiiHux Oinerax (Jomatok 1). Y cTpykTypi ek3aMeHaIliiftHOTO
Oinera mependadeno 4 3apmanss: 1, 2, 3 — TeCTOB1 3aBIaHHA 3 ayAIFOBaHHS, YATAHHS Ta
JIEKCUKO-TPAMaTUYHUMA TeCT, sKi OmiHThCa y 20, 20 ta 30 GamiB BigmoBigHO; 4 —
MIPaKTUKO-OpiEHTOBaHE 3aBAaHHs (Oecina 3 paxoBoi Temu, 30 6aiB MAaKCUMyM ).

3aranbHa OIlIHKA 33 €K3aMEH BU3HAYAETHCA K CyMa OalliB 3a BCl BUKOHAHI 3aBJaHHS
(100 6amiB — MaKCUMyM).

Kpamum crynentam (ane He Ouabine 3-X), Kl MOBHICTIO BHKOHAIM IIporpamy 3
JTUCUUIUTIHM, BHUSABWIM AaKTUBHICTh Yy HAyKOBO-JIOCHITHIA poOOTI 3a TEMaTHKOIO
JTUCLUUIUIIHYM, CTalld TPU3EpaMH CTYJICHTCHKHUX OJIIMITIaJ, KOHKYpPCIB HAyKOBHX pOOIT,
BUCTYNAIM Ha KOH(EPEHIIISAX Ta 3a pe3yJbTaTaMu MOTOYHOTO (CEMECTPOBOT0) KOHTPOJIIO
HaOpamu 90 1 Ounbmie OaniB, nepeadavyeHO BUCTABICHHS pPE3yJbTaTIiB €K3aMeHy 0e3
BUKOHAHHSI €K3aMEHAIIMHOTO 3aBJaHHs, PO 1110 POOUTHLCS 3aMKC B €K3aMEHAI[IHHOMY JIUCTI
CTyJICHTA.

BignoBigno o IlonokeHHs mpo opraHi3aiilo OCBITHBOTO IMPOIECY BCl CTYACHTH
JOIYCKAIOThCA 10 ek3aMeHy. [IpUCyTHICTh CTYZI€HTIB Ha €K3aMeH1 € 000B'I3KOBOIO.

[loBTOpHE CKIagaHHS €K3aMeHy 3 JUCHUIUIIHM «Jl170Ba aHriilicbka MOBa»
JOIYCKA€EThCs, aje He Ouiblie ABOX pasiB. [Ipu He3amoBUIBHIN OLIHIN 3 MEPLIOl CIpoOu
HayKOBO-TICIarOTIYHOMY TPAIliBHUKY 3 JaHOI JUCITUIUIIHH, BAPYTe €K3aMEH MPUHMAEThHCS
KOMICI€I0, IKa CTBOPIOETHCS JICKAHATOM (haKyJIbTETY.

Pe3yabTaT miacyMKoBOi OI[IHKH 3 HABYAJIbHOI M CIUILIIHU JJIS CTYJAE€HTA JIeHHO1
(opMu HaABYAHHSI BU3HAYAETHCH SIK cepelHbOApU(PMeTHYHA cyMa 0ajliB MOTOYHOI0
(ceMecTpPOBOI0) KOHTPOJIIO TA €K3aAMEHY.
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Honarok 1
CTPYKTYPA EK3AMEHAIIMHOTI'O BIJIETA 3 JJUCIHIUIIJITHA «I1JTOBA
AHTJIIICBKA MOBA»

I 3aBmanns. Tect 3 ayniroBanHs (10 TecTOBUX 3aBIaHBb).

II 3aBnanns. Tect 3 yntanHs (10 TecToBUX 3aBIaHBb).

III 3aBnanns. Jlekcuko-rpaMatuuHuii TecT (15 TECTOBUX 3aBAaHBb).

IV 3aBnanns. becina 3 ¢paxoBoi Temu.

I 3aBaanns — 20 6auiB (1o 2 0ajm 3a KOKHY NPAaBWIbHY BiANoBiaAb). ['0JI0BHUM
00'€KTOM KOHTPOJIIO € BMIHHS pPO3YMITH OCHOBHHH 3MICT Ta JIeTalll ayI0TEKCTY, BU3HAYATH
KOHKpeTHY 1H(opmariito. Tumu 3aBaaHb: «true/false», KOpoTKi BIAKPUTI BIAMOBIIIL,
MIAMACYBaHHS, MHOXXWHHHMK BUOIp, TepexpecHud BHOIp, 3alOBHEHHS IIPOMYCKIB /
JIOTIOBHEHHSI TaOJUIIl, CXeMHU, 3alIOBHEHHS OJIaHKA.

I1 3aBpanns — 20 6aJiB (1o 2 0aJjm 32 KOKHY NPaBUJILHY BiINoOBiab). ['0J10BHUM
00'€KTOM KOHTpOJIIO € BMIHHS PO3YMITH 3MICT, 1[€I0, JE€Tall Ta CTPYKTYpYy TEKCTY
3araJbHOEKOHOMIYHOI TEMAaTUKH, 3HAXOJIWTH KOHKpETHY 1H(opMauiio. Tunu 3aBIaHb:
nepexpecHuit  BuUOip (A00ip), KOPOTKI BIAKPUTI BIJANOBIAI, MHOXHUHHUN BHUOIp,
MIANUMCYBaHHA, JOMHUCYBAHHS KOPOTKHUX BIJKPUTUX BIANOBIACH, 3alOBHEHHS TaOJMIIL,
CXEMH, MeperpyInyBaHHs 3arojoBKiB, naparpagis TOLIO.

III 3aBpanns — 30 6aJuiB (10 2 0211 32 KOKHY IPABUJIbLHY BiANOBiAb). [ 0710BHUM
00'€eKTOM KOHTPOJIIO € BMiHHS KOPUCTYBAaTHCS JIEKCHUKO-TPAMAaTHIHUMH PEeCypcaMu MOBH.
Tun 3aBaaHb: MHOKMHHUHN BUOIP.

IV 3aBnannsa — 30 6axiB. 3aBnaHHsa OyJqyeTbCcsl Y PO3MOBHOMY CTHJII 1HO3EMHOIO
MOBOIO 1 OXOTLITIOE PSiZi KOHTEKCTIB MPOQeECciitHOT TEMATUKH (30KpeMa Mpe3eHTAIlI0 JU3aiiH-
POEKTY, KOMYHIKAIIIIO 3 3apyO0i’KHUM 3aMOBHUKOM, TTPOCYBaHHS MPOJIYKTY IU3aiiHY Ha
MDKHApOJHOMY pHUHKY). CTyJeHT TMOBUHEH MPOJEMOHCTPYBATH BIiJIMOBITHUN pPIBEHb
BOJIOJIIHHS YCHUM MOHOJIOTIYHUM Ta J1aJOT1YHHM MOBJICHHSM (piBeHb B2 BiAmoBigHO 110
3araJibHOEBPOINIEUCHKUX PEKOMEHAAIid 3 MOBHOI OCBITH) 1 BHCJIOBJIFOBATUCS YCHO
MPOTIroM 2—3 XBUJIMH, BUKOHYIOYH KOMYHIKATUBHI 3aBAaHHS PI3HUX THUITIB: MOHOJIOTTYHE
MOBJICHHS — IMOSICHEHHS, OTUC, IPE3CHTAIllsl MaTepiany; AladoriuHe MOBJICHHS — 3alTUTaHHSI -
BIJINOBIAb, TUCKYCIs (0OrOBOpeHHs), Oecija.

28-30 6aaiB — ctynent Bukonas 100 % 3aBnaHb, pOOUTH MOBIIOMIICHHS Y IIBUTKOMY
TeMIi, Maiike 0€3 MIArOTOBKH, MOSICHIOOYHW TMOJii, KPUTUYHO iX OI[IHIOKOYH, BUJILISE
BaYKJIMBI MOMEHTH, MOKE€ aKTHBHO ITiITPUMYBATH PO3MOBY, MPECTABIISIOUN CBOI ITOTJISIN
Ha 3Haiiomi mpodeciiiHi TeMH Ha ITiICTaBl BIAMOBIAHUX 3HAHb; IOITYCKAIOTHCS OJTHA a0 JIB
HETOYHOCTI, SIKi CYTTEBO HE BIUTMBAIOTh HA 3arajbHUMN 3MICT MUTAHHS,

22-27 6auiB — cryaeHt BukoHaB 80—90 % 3aBmaHHs, BOJIO/II€ MOBOIO JOCTATHHO IS
TOT0, 1100 BUCJIOBIIIOBATH BJACHY TOYKY 30py 1 BUKOPHCTOBYBATH 3 IIEI0 METOIO JIESKI
CKJIaJIHI MOBIIGHHEBI 3BOPOTH, IOKa3y€ BIAHOCHO BHUCOKHH CTYIMiHb TIpaMaTHYHOTO
KOHTPOJIIO, 3pO00UB 2—3 MOMMIIKH;

16-21 6an — cryaeHt BukoHaB 65—70 % 3aBgaHHs, ajieé HE TOKa3aB BIJHOCHO
BHUCOKOI'O CTYIEHsS BOJIOJIHHS MOBOIO, HE MOK€ MPOAYKYBaTH MOBJICHHEBI BIJIPI3KH Y
JIOCUTH HIBUJIKOMY TE€MII1, 3p00UB 4—5 MOMMIIOK;

15 O6axniB i meHme — CTyJeHT BUKOHaB MeHiie 60 % 3aBmaHHA, HE MOXeE
BHCJIOBJTIOBATH BJIACHY AYMKY HAJICKHUM YHWHOM, HE MiATPUMY€ IUCKYCit0 Ha 3HaHOMIi
TE€MHU, pOOUTH OaraTto AOBrUX May3 y MOBJIEHHI Ta OUTbLIE 5 TOMUIIOK.
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