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Kotova Maryna, the Director of the Educational Program
3.1. PROFILE OF THE EDUCATIONAL PROGRAM

1 - GENERAL INFORMATION

Full name of the HEI and
structural unit

State University of Trade and Economics
Faculty of Trade and Marketing

Department of Trade Entrepreneurship and Logistics

Cycle of higher education
and title of qualification in
the original language

Second (Master) Cycle

Quialification - Master of Business and Trade

Field of Study

D Business, Administration and Law

Subject Area

D7 Trade

Title of Educational
Program

Trade Business

Restrictions on forms of
education

No restrictions

Compliance with the
standard of higher
education of the Ministry of
Education and Science of
Ukraine

Complies with the Higher Education Institutions of the
Ministry of Education and Science of Ukraine (order
No. 962 dated 05.07.2024)

Type of diploma and scope
of the educational program

Master's degree, single; the volume of the educational
and professional program is 90 ECTS credits.

The standard training period is 1 year and 4 months.

Availability of accreditation

Certificate of Accreditation for the Program

UD 11017643, valid until December 31, 2027, issued by
the Accreditation Commission of the Ministry of
Education and Science of Ukraine.

Cycle, level of higher
education

NQF of Ukraine - level 7, FQ-EHEA - second level,
EQF-LLL - level 7




Prerequisites for admission | Availability of a bachelor's or specialist's degree

ey e GO [Slrag Sl Admission conditions for the program are regulated by

the Admission Rules of SUTE

Language(s) of teaching Ukrainian

Term of validity of the Until the approval of the new edition of the educational
educational program and professional program

Internet address of https://knute.edu.ua

permanent placement of the
educational program
description

2 - THE EDUCATIONAL PROGRAM AIM

Training of highly qualified professionals in the field of trade business, capable of
effectively carrying out entrepreneurial, commercial, analytical and managerial activities
in the field of domestic and international trade; solving research and practical problems
using market analysis tools, digital technologies in trade and management decision-
making algorithms; identifying and solving problems of trade development

3- EDUCATIONAL PROGRAM CHARACTERISTICS

Subject area

Objects of study: activities of business entities, entrepreneurial and trade structures for
the production and circulation of goods and services, which are carried out to ensure
effective management and development.

Learning objectives: training specialists capable of solving complex tasks and problems
in the field of business and trade or in the process of training, which involves research
and/or innovation under uncertain conditions and requirements.

Theoretical content of the subject area: scientific theories, provisions, concepts,
principles of entrepreneurship and trade and the methodology of their use for effective
management and development of business and trade structures.

Methods, techniques and technologies: a system of innovative methods, professional
methods and management technologies, modern digital technologies.

Tools and equipment: information and communication systems, devices and equipment
(computer equipment, specialized software).



https://knute.edu.ua/blog/read/?pid=19989&uk

Focus of the educational program

Educational, professional, applied, research

The main focus of the educational program

Special education in the field of study “Business, Administration and Law” of the subject
area “Trade” with in-depth study of the theoretical and methodological foundations of
organization and management of trade business; management of business processes of a
trading enterprise, supply chain management, electronic and international trade, as well
as innovative technologies in the trade business.

Keywords: trade business, retail, retailer, distribution, wholesale, e-commerce, sales
efficiency, business processes of trade enterprises, trade networks.

Program features

To provide students with knowledge to understand current trends and characteristics of
the trade business in Ukraine and abroad, with an emphasis on critical thinking and
practical skills; to help them acquire the competencies necessary for professional practice,
project implementation, and the management of business processes in enterprises engaged
in wholesale, retail, and e-commerce, their associations, and digital platforms.




4 - EMPLOYABILITY OF GRADUATES FOR EMPLOYMENT AND
FURTHER EDUCATION

Employment suitability

Graduates of this educational program can find employment at enterprises, institutions,
and organizations or engage in entrepreneurial activities.

According to the DK 003:2010 Classification of Occupations, as amended by Order No.
4946 of the Ministry of Economic Development and Trade of Ukraine dated April 14,
2026:

1210 Heads of enterprises, institutions and organizations

1224 Heads of production units in wholesale and retail trade

123 Heads of functional units

1231 Heads of financial, accounting, economic, legal and administrative units and other
heads

1235 Heads of logistics units

1238 Heads of projects and programs

1239 Heads of other functional units

131 Managers of small enterprises without management

1314 Managers of small enterprises without management in wholesale and retail trade
1319 Managers of other small enterprises without management

14 Managers (supervisors) of enterprises, institutions, organizations and their
subdivisions

145 Managers (supervisors) in trade; managers (supervisors) in trade, hotels and
restaurants

1451 Managers (supervisors) in the trade in vehicles and their repair

1452 Managers (supervisors) in wholesale trade and trade intermediation

1453 Managers (supervisors) in the retail trade in household and non-food products and
their repair

1453 1 Managers (supervisors) in retail trade of household goods

1453.2 Managers (supervisors) in retail trade of non-food products

1454 Managers (supervisors) in retail trade of food products

1475.4 Managers (supervisors) in commercial activities and management

2419.2 Professionals in the field of economic efficiency, production rationalization,
intellectual property and innovation

2441 Professionals in the field of economics

2447 Professionals in the field of project and program management

Further education

Continuing education at the third (educational and scientific) level of higher education.
Acquisition of additional qualifications in the postgraduate education system

5—TEACHING AND ASSESSMENT

Teaching and learning




A balanced combination of classroom classes (lectures-discussions, seminars, practical classes
in small groups, independent work with information sources, consultations with lecturers),
distance learning and independent work based on problem-based, interactive learning and self-
study.

Assessment

The assessment of students' learning outcomes is carried out in accordance with the
Regulations on Assessment of Undergraduate and Postgraduate Students' Learning
Outcomes of SUTE and includes the following control measures: current and final
examinations, and certification.

Current control is carried out during practical/laboratory classes and based on the results
of independent work. It involves the assessment of students' theoretical training during
seminars and acquired practical skills during laboratory/practical work.

Final control is a control measure that involves establishing the compliance
(measurement, evaluation) of the learning outcomes obtained by a person with the
requirements of the educational program in terms of the relevant educational component,
which is carried out at the university in the form of a test and an exam.

Students' learning outcomes at SUTE are assessed on a 100-point scale, where: 60-100
points - learning outcomes that give a student the right to receive ECTS credits; 0-59
points - unsatisfactory learning outcomes that do not give a student the right to receive
ECTS credits.

6— PROGRAM COMPETENCIES

Integral competence

Ability to solve complex tasks and challenges in the field of entrepreneurship and trade
or in the process of study that involves research and/or innovation under uncertain
conditions and requirements

General competencies (GC)

GC 1 | Ability to adapt and act in a new situation.

GC 2 | Ability to identify, formulate and solve problems.

GC 3 | Ability to motivate people and move towards a common goal.

GC 4 | Ability to communicate with representatives of other professional groups of
different levels (with experts from other fields of knowledge/economic
activities).




GC5

Determination and perseverance in tasks and responsibilities.

GC6b

Ability to evaluate and ensure the quality of work performed.

Special (professional, subject) competencies of the subject area (SC)

SC1 | Ability to develop and implement a strategy for the development of business
and trade structures.

SC2 | Ability to evaluate products, goods and services in business and trade
activities.

SC3 | Ability to effectively manage the activities of business entities in the field of
business and trade.

SC4 | The ability to solve problems and make management decisions in professional
activities.

SC5 | The ability to initiate and implement innovative projects in entrepreneurial
and trade activities.

SC6 | The ability to manage business processes of a trade enterprise and make
effective management decisions to optimize them.

SC7 | The ability to manage supply chains, ensuring their stability, adaptability and
effectiveness in conditions of uncertainty.

SC8 | Ability to develop and implement strategies using strategic and digital
marketing tools.

SC9 | Ability to ensure the functioning and development of enterprises in the field
of trade using appropriate technologies and tools.

SC10 | Ability to conduct theoretical and applied research in the field of trade
business at the appropriate level and correctly interpret it.

SC11 | Ability to assess the effectiveness and efficiency of the functioning of a
business entity in the field of trade business
7- PROGRAM LEARNING OUTCOMES
1 Adapt and show initiative and independence in situations that arise in
professional activities.
2 Identify, analyze business and trade problems and develop measures to address

them.




3 Develop measures of material and moral incentives and apply other tools to
motivate staff and partners to achieve the goal.

4 Apply business communications to support interaction with representatives of
various professional groups.

5 Perform tasks in the field of business and trade in a professional manner, in full
and with creative self-realization.

6 Develop and implement measures to ensure the quality of work performed and
determine its effectiveness.

7 Determine and implement strategic plans for the development of business
entities in the field of entrepreneurship and trade.

8 Evaluate products, goods, services, as well as processes occurring in business
and trade structures, and draw appropriate conclusions for making management
decisions.

9 Develop and make decisions aimed at ensuring the efficiency of business
entities in the field of business and trade activities.

10 Solve problematic issues that arise in the activities of business and trade
structures under conditions of uncertainty and risks.

11 Implement innovative projects to create conditions for the effective functioning
and development of business and trade structures.

12 Manage the business processes of the enterprise, develop and implement
measures to optimize them to increase work efficiency.

13 Manage supply chains, ensuring their sustainability, adaptability and
effectiveness in a changing environment.

14 Develop and implement strategies using strategic and digital marketing tools.

15 To carry out theoretical and applied research in the field of trade business at
the appropriate level and correctly interpret their results.

16 To understand the systems of business analytics and research methods in the
field of trade and e-commerce, the ability to interpret research results and
apply them in practical activities.

17 To analyze trends in the development of trade business in Ukraine and the

world and find ways to improve the efficiency of business process
management of wholesale and retail trade enterprises and their associations.

8 — RESOURCE SUPPORT FOR THE PROGRAM IMPLEMENTATION

Staff support

Fully complies with the Licensing Requirements for conducting educational activities.
The implementation of the educational and professional program “Commercial Business”




Is carried out by scientific and pedagogical workers with a scientific degree and/or
academic title who meet the requirements of the current legislation of Ukraine and have a
sufficient level of scientific and professional qualifications. Practitioners and
representatives of professional associations and foreign partners are also involved in the
educational process.

All research and teaching staff undergo an internship / advanced training every five years.

Material and technical support

Fully complies with the License requirements for conducting educational activities. For
the convenience of higher education students, there is a corporate distance learning system
and an automated educational process management system called "MIA: Education." The
university has modern computer classrooms with specialized software, an Educational and
Scientific Center for Business Simulation, and a Smart Library. All conditions are created
for the education of people with disabilities. SUTE social infrastructure is available.

Information and educational support

For each educational program, the university develops an ECTS Information Package.

Each student can access the personal account of the MIA: Education. They can review and
form their own individual plan, view the curriculum, points obtained in disciplines, class
schedule, and communicate with participants in the educational process.

Programs, work programs, syllabi, and assessment criteria for educational components are
posted on the corporate distance learning platform.

The university's electronic repository provides full-text access to SUTE scientific and
educational literature, manuscripts of qualification papers and dissertations for academic
degrees.

For the convenience of students, the university has developed a Catalog of academic
disciplines, which allows students to choose elective educational components.

9 - ACADEMIC MOBILITY

National credit mobility

National credit mobility is carried out within the framework of memorandums of
cooperation between SUTE and other higher education institutions (research institutions)
of Ukraine in accordance with the law.

International credit mobility




The University has signed cooperation agreements between SUTE and foreign higher
education institutions, which provide for partnership exchange and training of students
under international programs and projects within the Erasmus+ program.

Education of foreign higher education students

It is carried out in accordance with the requirements of the current legislation.




3.2. List of components of the educational program and their logical

structure
List of EP components
Code Educational program components ECTS Form of
credits control
Compulsory components
CC 1. | Business Process Management in Trade 6 Exam
CC2. | Trade Networks 6 Exam
CC 3. | Supply Chain Management 6 Exam
CC 4. | Digital Trade 7,5 Exam
CC 5. [ Business Analytics Systems in Trade 7,5 Exam
CC 6. | Strategic Marketing 6 Exam
CC 7. | Digital Marketing Technologies 6 Exam
CC 8. | Practical Training 9 Exam
CC 9. | Preparation of Qualification Thesis and Defense 12 Credit
Total Scope of Compulsory Components: 66 Defense
Elective Components
EC 1. | Educational Component 1 6 Exam
EC2. | Educational Component 2 6 Exam
EC 3. | Educational Component 3 6 Exam
EC 4. | Educational Component 4 6 Exam
Total Scope of Elective Components: 24
TOTAL SCOPE OF THE EDUCATIONAL PROGRAM 90

Higher education students choose elective academic courses through their personal
account on the portal "MIA: Education”. Descriptions of academic courses and their
prerequisites are presented in the SUTE Catalog of Academic Courses







3.2.2 EP Structural and Logical Scheme



1 course 1 course 2 course

1 semester 2 semester 3 semester



CC1. Business Process - cc 4. Digital Trade >
Management in Trade
I ™ |
CC 2. Trade Networks CC 5. Business Analytics Systems A
in Trade
A 4
CC3. Supply Chain Management ~
\Jv

CC 6. Strategic Marketing

CC 7. Digital Marketing
Technologies

v

YV VY

CC 8. Practical Training

CC 9. Preparation of Qualification
Thesis and Defense

A A
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3.3. FORMS OF ASSESSMENT OF HIGHER EDUCATION
APPLICANTS
Assessment of higher education applicants is conducted through a public defense of a
qualification thesis.
The qualification thesis must address a complex task or problem in the field of
entrepreneurship and trade, involving research and/or innovation under uncertain
conditions and requirements.
The qualification thesis should not contain academic plagiarism, fabrication, or
falsification.
The qualification thesis must be completed in compliance with the standards of
academic integrity.
The qualification thesis must be published on the official website of the higher
education institution or its subdivision, or in the repository of the higher education
institution.



3.4. MATRIX OF CORRESPONDENCE OF PROGRAM COMPETENCES

TO COMPULSORY COMPONENTS OF THE EDUCATIONAL PROGRAM
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3.5. MATRIX OF PROVISION OF PROGRAM LEARNING OUTCOMES BY

COMPULSORY COMPONENTS OF THE EDUCATIONAL PROGRAM
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LIST OF RECOMMENDED ELECTIVE COMPONENTS

Appendix

Code Educational Components (:Er(;c-ll_ifs
EC 1. | Web analytics

EC 2. | Logistics management 6
EC 3. | Marketplaces 6
EC 4. | Mobile marketing 6
EC 5. | Payment systems 6
EC 6. | Internet advertising 6




4. Indopmanisi Npo OCBiTHI KOMIIOHEHTH (JIUCHUILIIHN)

4.1. HA3BA. YIIPABJIIHHA BIBHEC-ITIPOLUECAMMU B TOPI'IBJII.

Tun. O60B’s13K0BA.

Pik naBuanns. 2026/2027.

Cemecrp. L.

JlekTOop, BYeHe 3BaHHS, HAYKOBU#l CTymiHb, mocaxa. I[npuenko H.b.,
npodecop, TOKT. €KOH. HayK, 3aBiayBad Kadeapu JOTICTUKH Ta TOPTOBEIHHOTO
013HECy.

Pesynbratn HaBuyaHHsi: DopMyBaHHS y CTYIEHTIB PO3YMIHHS CYTHOCTI
MPOIECHOTO TMIAXOAY 1O YIPaBIiHHSA MISJIBHICTIO IMIJNPUEMCTBA; 3aCBOITH
OCHOBHI TIOJIOKEHHSI Ta MIJIXOAM J0 BU3HAUEHHS TEPMiHY Oi3HEC-IpoLEeCcy SK
00’€KTy yIpaBIIiHHS; 03HAHOMHUTH 13 TIPOIIECOM PO3POOJICHHS CUCTeMH Oi3Hec-
IIPOLIECIB B TOPTiBIJIl; BUSIBUTU OCHOBHI ITpaBUJjIa BAOKPEMIIEHHS O13HEC-TIPOLIECIB
y TOPTIBJIi; BUBYUTH TPOLIEC periiaMeHTaIlii Oi3HeC-TPOIECiB MiANPUEMCTBRA;
O3HAHOMUTH 3 BH3HAYAIHLHUMU OCHOBaMH TIOOYyJ0BH OI3HEC-TIPOIIECIB Yy
TOPTIBJII, 1X OCOOJHMBOCTAMH Ta MOKJIMBOCTSMH 3aCTOCYBaHHS; 3a0€3MEUUTH
CTYJICHTIB OCHOBOIIOJIO)KHUMH 3HAHHSIMH B 00JIacTi Teopii ymnpapiiHHsA Oi3HeC-
npoliiecamu B TOpTiBiai. MonentoBaHHs O13HEC-TIPOLIECIB MIAMPUEMCTBA TOPTiBIl
B Hotawii IDEFO ta ARIS.

O0oB’s13k0BiI  momepeaHi  HaBYaJbHI  AucHUILIIHM:  «CTaTuUCTHKAY,
«ToproBenbHe MiANPUEMHULTBO», «Opranizauisa TOPriBii», «MeHeTKMEHT?,
«Mapketunr», «EkOHOMIKAa TOpriBi»  «YOpaBIiHHS  MOpPOJaXeM  Ta
MEpYaHAAU3UHD.

3micT. CyTHICTh, OCHOBHI BUJM Ta OCOOJUBOCTI O13HEC-TIPOIIECIB B TOPTIBIIL.
Hampsimku  rapmoHizamii Ta iHTerpamii Oi3HEC-TpOIleCiB B  TOPTIBIIL.
MeTo010T14H1 IPUHITUIIN, 11111 Ta 3aBJAaHHs aHaI13y 013HEC-TPOIIECiB B TOPTIBIII.
[ndopmarriitne 3abe3nedeHHs aHaiizy Oi3Hec-mporieciB B Topriii. OliHka Ta
IPOTHO3YBAaHHSI €KOHOMIYHOI €()EKTMBHOCTI KOMEPLINHUX Yyroj 13 3aKymiBil
TOBapiB  TOPrOBEJIbHUM  NIANPUEMCTOM. MeToau  aHalizy  TOBAapHOTO
ACOPTUMEHTY TOPTOBEJIBHOTO MIAMPUEMCTBA. AHaII3 aCOPTUMEHTHOI MOJIITUKU
TOPTOBEIHHOTO MIAMPUEMCTBA Ta METOAUYHHUX ITIIXOMIB /10 11 po3po0Ku. AHami3
Ta yJAOCKOHAJIGHHS TPAKTUKH  ONTHUMI3allli TOBapHOTO  ACOPTUMEHTY
TOPTOBEJIBLHOTO MIAMPUEMCTBA. AHaNI3 MPaKTUKU (POpPMyBaHHS Ta 3A1MCHEHHS
I[IHOBOI MOJIITUKUA TOPTOBEJIBHOTO MiAMPUEMCTBA. AHAI3 TPAKTUKHU PO3POOKH Ta
3MIMCHEHHS] CTpaTerii mpojiaky TOBapiB TOPrOBEIbHUM MiANPUEMCTBOM Ta
CEpBICHOTO 00OCIyroByBaHHsl MOKymI(iB. CydacHl HampsMud Ta METOJIOJIOTIYHI
OCHOBHM PO3BUTKY CIIIBPOOITHHUIITBA TOPTOBEIBLHUX MIAMPUEMCTB Ta CIIOKHUBAYiB
TOBapiB. AHa3 Ta YJOCKOHAJICHHS TMPAKTUKU JTOCHIHPKEHHS EKOHOMIYHOI
edeKTUBHOCTI Oi3Hec-mpoIeciB B TopriBial. OnTumizaiis Oi3HEC-MPOIECIB B
TOPTIBIIL.



PexomenoBaHi JkepeJsia Ta iHIII HABYAJbHI pecypcu/3aco0u.

1. MopentoBaHHs Ta peIHXUHIPUHT Oi3Hec-mpoiieciB: mipyud. C.B.
Kosup, B.B. Cnecapes, C.A. Y¢, T.B. XoM’sk; M-B0O OCBITH 1 HAyKH YKpaiHHU;
Harm. TexH. yH-T «JlHipoBCchKa nomitexHikay. — uinpo: HTY «/II». — 2022. —
163 c.

2. Kenmak T.A. HediTki MHOXHMHM B CHCTEMax YMpaBJIiHHS Ta
NpUIHATTA pimieHb: HaBy. noci0. / T.A. Kennak, JI.C. Kopsmkina, C.A. Yc, 3a
penakuiero C.A. Yc ; M-Bo ocBiTM 1 Hayku Ykpainu, Haim. TexH. yH-T
«JInimpoBceka nomitexHikay. — {uinpo : HTY «/1I1», 2020. — 387 c.

3. Kopsmikina JI.C. Meroau onTuMisalii Ta JOCHIIKEHHS Oneparii :
HaB4. nociOHuUK. Y 2-x 4. Y. 1. Jocnimkenus onepaniit / JI.C. Kopsmkina, C.A.
VYc¢ ; Ham. TtexH. yH-T «JIHIMpoBchKa momitexHikay. — 1. : HTY «Il», 2020. —
182 c.
3anjiaHoBaHi HABYAJbHI 3aX0AM Ta MeTOAM BHKJAJAHHA: JICKIi,
CEMIHApChKI Ta TMPAKTUYHI 3aHATTS 3 BUKOPHUCTAHHSIM aKTHBHUX METOJIB
HaBYaHHS, JEKOMIIO3UIIisl O13HEC-TIPOIIECIB 3a JonomMorow BPwin ma ARIS.
MeToau OiHIOBAHHSA:

— MNOTOYHUN KOHTPOJIb (MMCbMOBE ONMHUTYBAaHHS, TECTYyBaHHs, CIIBOECIAM 31
CTyJICHTaMHU, MEepeBIpKa PO3B’A3aHHS TBOPYMX 3aBJaHb Ta CUTYyalllMHUX
BIIPAB);

— MACYMKOBUN KOHTPOJIb — €K3aMEH (ITMCHbMOBHA).

MoBa HaBYaHHS Ta BUKJIAAAHHSA. Y KPAlHCHKA.

4.2. HA3BA. TOPTOBEJIbHI MEPEXKI.
Tun. O60B’s13K0BA.
Pik naBuanns. 2026/2027.
Cemectp. I.
JlekTOp, BUeHe 3BaHHS, HAYKOBHH CTymiHb, mocaga. Kasyn O.0., noueHr,
KaHJI. €KOH. HayK, JOIEHT Ka(epH JIOTICTUKH Ta TOPTOBEIBLHOTO O13HECY.
Pesynbratu HaBuaHHsA. DopMyBaHHS y CTYIEHTIB CHCTEMH 3HAHb MPO:
— CYTHICTh, KJIacU(]IKallll0 TOPTOBEIBHUX MEPEXK, MEPEIYMOBH 1X PO3BUTKY,
IPUHIUITN (POPMYyBaHHS Ta KOHKYPEHTHI TIEpeBary;
— THUIOMW CTpaTeriii po3BUTKY TOProBEIbHOI MEPEXKI Ha PUHKY Ta METOAUYHI
3acajau X po3poOKH;
— TEOPETUYHI 3aCa/IM YIPaBIiHHS (PYHKI[IOHYBAaHHSIM TOPTOBEIbHUX MEPEK;
— CYTHICTh, KJIAacH(}IKaIlil0, MOTUBH BUKOPUCTAHHS BJIIACHUX TOPTOBEIHHUX
MapokK;
20



— CyYTHICTh  KaTeropiiHoro MEHEIKMEHTY, OCHOBHI  eTamu  HOTro
BIIPOBAKCHHS;
— TEOPETHUYHI 3aCajiy YIPABIIHHS TOBAPOIMOCTAYaHHSIM TOPTOBEIbLHOI MEPEXKI;
— kiacudikaiiro ppaHIaii3MHTOBUX TOPTOBEILHUX MEPEK Ta OCHOBHI €Taru
ix (hopMyBaHHS;
— 0COOJMBOCTI MEPEK TOPTOBEIBHUX IIEHTPIB Ta iX THUITH, a TAKOXK MPUHITUTIN
oprati3aiii eeKTUBHOTO (yHKIIIOHYBaHHS;
— BUAU JOOPOBUILHUX 00’€IHaHb MIANPUEMCTB y TOPTIBII, OCOOIMBOCTI X
dbopmyBaHHS.
O00B’A3K0BI nomnepeaHi HaBYAJbHI TACIMILTIHA. «ToproBenbHe
M1MPUEMHUIITBOY, «EKOHOMIKA TOPriBil», «Opranizallis po3apiOHOI TOPTiBI»,
«Opranizaiiisi onToBoi TOprieii», «KoMmepiiiiiHa AiSIbHICTEY, «MEHEIKMEHTY,
«Mapketunry, «Jlorictukay.
3micT. OCHOBHI ertanu (OpMyBaHHS TOPrOBEJIbHUX MEpPEXK y KpaiHax CBITY.
[lepenymMoBU pO3BUTKY TOPrOBEIBHUX MeEpex B YkpaiHi. Dakropw, 10
3MIICHIOIOTH BILTUB Ha (DOPMYBaHHS TOPTOBEIBHUX Mepex B Ykpaini. CyTHICTb
Ta Kjaacudikaiis ToproBeJbHUX Mepexk. KoHKypeHTHI nmepeBaru TOProBeJIbHUX
MepeK. MeTonuuHi miaxoau 10 po3poOKu cTparerii popMyBaHHS TOPTOBEIbHUX
Mepex. Opranizaniiii  GopMu  (QyHKI[IOHYBaHHSI TOPTOBEJIBHHX MEpEXK.
OpeHaHui MEHEIKMEHT Y TOProBeJIbHIN Mepexi. BiacHi TOproBenbHI MapKH.
Kareropiiinuii MEHEIXMEHT y KOPHOpPAaTUBHIM TOProBEIbHIA MeEpexl.
VYrpaBiaiHHA TOBapOINOCTAYaHHSIM TOProBesibHOI Mepexi. DdpaHuali3MHIOBI
TOPTOBEJIbHI MEpEeXl. YMPaBIiHHSI B3a€EMOBITHOCHMHAMH MDK CyO’€KTaMU Y
(dbpaH9Ia3UHTOBIN TOPTOBENBbHIN Mepexi. ToproBenbHI IEHTPU Ta iX MEpexi.
Bunu no0poBuibHUX 00’€qHAHb y PpO3APIOHINA TOPriBiAl Ta NPUHIUIHN iX
dbopmyBaHHS.
PexomeH0BaHi Jkepesia Ta IHIII HABYAJIBHI pecypcu/3acoou
1. MucreurBo po3apiOHOI TOPTiBiIl : MEPEAOBl i€l Ta cTparerii Bij
HalyCHIIIHIIIMX TOPrOBUX KOMIaH1K cBiTy : kHura / P. [emMonz ; iep. 3 anm. P.
Jlapoxinoi. — Buna. 4-te. — Kuib : KM-bykc, 2019. — 416 c.

2. Toprosenba1 Mepexi : miapydauk / O. O. KaByH-MomkoBcbKa. —
Kuis : KuiB. Hau. Topr.-exoH. yH-T, 2021. — 488 c.
3. bozynenxko O. f. Oprasxi3zaiiist TOPTiBII : HABYAIBHUN MOCIOHUK [ 7151

cTya. Bull. HaBd. 3aki.]. Yepnisi : YTEI KHTEY, 2021. 240 c.
3amiaHoBaHi HaBYAJILHI 3aX0IM Ta METOAM BUKJIaAaHHA. [[pobreMHi ekiii,
IpPaKTUYHI Ta CEMIHApChKI 3aHSATTS 3 BHPILICHHSIM CUTYyallliHUX 3aBIaHb,
pO3B’sI3aHHSIM  3aj]a4, IMIITOTOBKOKO JOMOBiJieH, OOTOBOPEHHSM ITPOEKTIB,
Mpe3eHTAallli, IPOBEICHHSIM JIUCKYCIH.
MeToau OiHIOBAHHS

— IOTOYHHMH KOHTpOJh (yCHE Ta TIMCbMOBE OIUTYBaHHS, TIEpPEeBIpKa
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1HJIMBIyaJIbHUX 3aB/IaHb Ta MIPOEKTIB, TECTYBAHHS);
— IMIJICYMKOBUI KOHTPOJIb — €K3aMEH.
MoBa HaBYaHHA TAa BUKJIAJaHHA. YKPAiHChKA.

4.3. HA3BA. YIIPABJIIHHS JTAHIIOI'AMUA IIOCTAYAHHSI.
Tun. O60B’s13K0BA.
Pik naBuanns. 2026/2027.
Cemecrp. L.
JlekTop, BUeHe 3BaHHS, HAYKOBHI CTymiHb, nocaaa. Kouyoeit /[.B., momenr,
KaH/. €KOH. HayK, IOIECHT Kadeapu JIOTICTUKHU Ta TOPTrOBEJIBHOTO O13HECY.
Pe3ynbTaTH HaB4YaHHs. 3HAHHSA Cy4YaCHUX KOHIICHINIA 1 TEXHOJOTIH, SKI
BUKOPUCTOBYIOThCS IIPM OpraHizaiii Mpolecy yHpaBIiHHS JIaHIFOTaMH
IIOCTaBOK; OBOJIOJIHHS OCHOBHHMHM HaBHUYKaMH B Tally3l CTpaTeridyHOro
IUTaHyBaHHS, OpraHizaiii Ta YIpaBIiHHS JIAHIFOTAaMH II0CTaBOK; BMIHHS:
IpUIIMaTH PILIEHHS B YIPABIIHHI JAHIIOTaMH TIOCTABOK; PO3BUBATU MPAKTHYHI
HABUYKH 3 IPOCKTYBaHHS JIAHITIOT1B IOCTABOK; KOOPAMHYBATH B3a€EMOBITHOCUHHU
MDK YYaCHHUKAaMH JIAHIFOTa IMOCTABOK; OIIHIOBATH €KOHOMIYHY €()EKTHBHICTH
GbyHKITIOHYBaHHS JIAHIIOTA TTOCTABOK; 3/IIMCHIOBATH 1H(POpMAIIHY TIATPUMKY B
yOpaBIiHHI JAHIIOTaMU TTOCTaBOK.
O00B’aA3K0BI nomnepeaHi HaBYAJbHI TUCIMILTIHA. «JloricTuka,
«IHdopmarniitni cucremu Ta TexHosorii B Jorictuli», «lIpoexTtyBaHHS
JIOTICTUYHUX CUCTEMY, «JIOTICTUYHNN MEHEIKMEHT.
3mict. CyTHICTH, 3HAYEHHS Ta €(PEKTUBHICTh YMOPABIIHHS JIAHIIOTAMHU
noctayaHHs. [[poeKkTyBaHHS JAHIIOTIB MOCTAYaHHs. YTPABIIHCHKI PIIIEHHS B
JAHITIOTaX TMOCTAa4YaHHS. YTPABIIHHS PU3MKAMH Ta 3a0€3MMEeUCHHs] HaIIMHOCTI
(GyHKIIIOHYBAaHHS JIAHIJIOTIB TIOCTaYyaHHs. YTpaBiiHHSA Oi3HEC-TIpolecaMu y
JaHIlorax mocTtadaHHs. Po3poOka Ta peanizailis JOTICTUYHHUX CTpaTerii B
JaHITIOrax TOCTavyaHHSA. [HTerpallis 1 cmiBmpams y JIaHIIOTaxX ITOCTavyaHHS.
[ndopmarriiini TEXHOJOTII YNPaBIIHHS JAHLUIOTOM MOCTayaHHs. ExoHOMIYHI
aCTIEKTH YIIPaBJIiHHS JAHIIOTAMH ITOCTaYaHHSI.

PexomenmoBaHi 1xepesia Ta iHIII HABYAJIBHI pecypcu/3acoou.

1. Kpukapcekuii, €. B. Jlorictuka Ta ynpaBiaiHHS JJAHI[FOTaMU [TOCTaBOK
: miapyunuk / €. B. Kpukascekuii, O. A. Iloxuibuenko, M. ®@eptu . — JIbBIB :
Bun-Bo JIsBiB. momitexuikn, 2020 . — 848 c.

2. bypkuncekuii b.B., Hikimuna O.B, Jluciok M.JI. Meronomnoriuni
3acaau (HopMyBaHHS €(PEKTHBHOI JIOTICTUKM TOBAPHUX PHUHKIB : MOHOTpadis;
HarmionanpHa akanemis Hayk YKpainu, [HCTUTYT poOiieM pUHKY Ta €KOHOMIKO-
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ekonoriuyaux pocaimkens. - Oneca : IIIPEEJ]L HAHY, 2020. - 199 c.
3. Herona, Auna BiktopiBHa,aBTOp. Mi>KHapO/IHA JIOTICTHUKA y CXEMax
: HaByabHUi nocioHuk / A.B. Herona ; MiHicTepCTBO OCBITH 1 HayKH Y KpaiHH,
KwuiBchkuit HamioHansHUM yHiBepcuTeT iMeHi Tapaca [lleBuenka. - Kuis : BIIL]
"KuiBcekuit yHiBepeutet'", 2020. - 191 c.
3anyiaHOBaHi HaB4YaJbHI 3aX0AM Ta MeTOAM BHKJaaaHHs. I[loenHaHHSA
TPAOUIIMHUX 1 HETPAAMIIIHHUX METOAIB BHUKIAQJaHHSA 13 BUKOPUCTAHHSIM
IHHOBAIIIMHUX TEXHOJIOT1M: JIeKiii (OryisiioBl / TeMaTU4Hi); CEMIHApChKI /
MPAKTUYHI 3aHATTA.
MeToau OiHIOBAHHS.
— TMOTOYHHUM KOHTPOJb (OMUTYBaHHS, TECTYBAHHS, 1HAUBIIyalbHl CAaMOCTIWHI
poboTH);
— MIJICYMKOBHI KOHTPOJb (€K3aMeH)
MoBa HaBYaHHS Ta BUKJIAAAHHSA. Y KPAlHCHKA.

4.4. Hazpa. IU®POBA TOPTIBJISA.

Tun. O60B’s13K0Ba

Pix BuBuenns. 2026/2027.

Cemectp. I1.

JlekTop, BUeHe 3BaHHS, HAYKOBHMI CTYyHNiHb, mocaaa. ['onobopoapko A. 1O,
npodecop, MTOKTOp. €KOH. Hayk, mnpodecop Kadeapu JOTICTUKH Ta
TOPrOBEJIBLHOTO O13HECY.

Pe3syabraTn HaB4yaHHsA. PopMyBaHHS y 37400yBayiB BUIIOI OCBITU CHCTEMU
0a30BUX 3HaHb 3 MUTAHb CYTHOCTI Ta TEHJAEHIII PO3BUTKY LU(POBOI TOPTiBII,
3aCTOCOBYBAaHHS Cy4YaCHUX LHU(PPOBUX TEXHOJOTIM 1 I1HCTPYMEHTIB st
OOTPYHTOBYBaHHS YIIPaBIIHCHKUX PIIIEHh Y TOPTOBEIHHOMY Oi3HECI, 3AaTHOCTI
OILIIHIOBAaTH €(EeKTUBHICT, IUMpPOBUX Oi3HEC-MOJAENEH, SKICTh CEPBICY,
0€3MeKOBl PU3UKHU Ta MEPCIEKTHUBU BIPOBAKEHHS 1HHOBAIIMHUX TEXHOJIOTIH.
OnaHyBaHHS TUCUUIUTIHA CHIpUATAME (POPMYBaHHIO U(PPOBUX, aHATITUYHUX 1
npodeciiiHuX KOMIETEHTHOCTEH, HEOOXITHUX [JIs MISUIbHOCTI B yYMOBax
uudpoBoi TpaHcPopMarlii TOPriBl.

O0o0B’s13Kk0Bi MomnepeaHi HaBYAJBLHI AucHUIIiHU. «OpraHizaiis TOPTIBIII»
«EnexTpoHHa TOPTiBIs».

3micm. TeopeTUKo-MEeTOIMYHI 3acaJiil pO3BUTKY HUPPOBOi TOpriBii. Jlep:kaBHe

peryJiroBaHHs po3BUTKY IMdpoBoi Toprisil Ykpainu. Kanamu 1 iHgpacTpykTypa

y uu@poBiii TopriBmi. MixHapoJHa Ta TPAHCKOPAOHHA LU(pPOBA TOPTIBIIA.

Mogeni Ta 1iHOBI cTparerii y 1udposiit Topriii. bizHec-Moaeai opranizamii

uudposoi Toprisiai. Kpayncopcunr 1 kpayadanauar y nudpoBiil TOPriBiIi.
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brokuelin Ta cMapT-KOHTpakTH y uudposiit Toprisii. HupkynspHa, 3eieHa ta
HIEPUHT-EKOHOMIKAa y UHUQPOBIA TOpriBil. [HPopmaliiiHO-KOMYyHIKaI[IiHA
iH(ppacTpykTypa Ta BipTyamzauiss y UUQpoBid TOPriBial. [HCTpymeHTH
MOHITOPUHTY, 1AeHTU(iKamii Ta KOHTPOI y IUpOBIA  TOPriBil.
[HTENneKTyanbHUI KamiTan 1 IUdpPOBl KOMIETEHTHOCT! Y IUGPOBIHA TOPTiBII.
UNIT-exonomika y mudposiit Toprisii. [npopmariiiina 6e3reka ta kibep3axuct
y mu@poBiil TOPriBmi. YMpaBiIiHHA SKICTIO OOCITYyrOBYBAaHHS CIOXKHMBAuiB Yy
dpoBiit TOPriBIi

PexoMenoBaHi J:kepeJsia Ta iHIII HABYAJIBHI pecypcu/3acoou.

1.  OECD Digital Economy Outlook 2024. Volume 1: Embracing the
Technology  Frontier. Paris : OECD Publishing, 2024. URL:
https://www.oecd.org/en/publications/oecd-digital-economy-outlook-2024-
volume-1_a1689dc5-en.html

2. Digital Economy Report 2024: Shaping an Environmentally
Sustainable and Inclusive Digital Future. Geneva : UNCTAD, 2024. URL.:
https://unctad.org/publication/digital-economy-report-2024

3. Tomobopoapko A.H). IudpoBuii iHTErpaTUBHUIA PO3BUTOK
MiITPUEMCTB: TEOpis Ta MeTooIoris : MoHorpadis. Kuis : “Mineniym™, 2022.
466 c.

3amaHoBaHI HaB4YaJILHI 3axoaM Ta MeToAM BHKJIagaHHA. [loeqHanms
TPagUIIMHUX Ta HETPAAUIIIMHUX METOJIB BHUKJIAJaHHS 13 BUKOPHUCTAHHSIM
IHHOBAIIIMHUX TEXHOJIOTIA: JIEKI[IHHI 3aHATTS, MPAKTUYHI 3aHATTSA, Y T.4. 3
BUKOPUCTAHHSIM 1HQOpPMALIMHUX TEXHOJOTIA Ta NPOrpaMHUX MPOIYKTIB;
po3poOKa Ta TMPE3CHTAIlisl MPOEKTIB; PO3B’sA3aHHS PO3PaXyHKOBO-aHATITHIHUX
3a/1a4; BUPIIICHHS CUTYaIlIMHUX 3aJ1a4; CAMOCTiitHa poOOTa CTY/ICHTIB.

3ananoBaHi HaBYAJIbHI 3axoau TA MeTOaHU BHMKJIaJaHHS.
OrnsnoBi/TeMaTH4H1 JIEKIIl1, MPAKTUYHI Ta CEMIHAPCHKI 3aHATTA 3 BUPIIIECHHAM
CUTyalllHHUX 3aBAaHb, PO3B’S3aHHSAM 3ajay, IIJATOTOBKOK JOTOBIJCH,
OOrOBOPEHHSIM MPOEKTIB, MPE3EHTAIIN, BEICHHSIM JAUCKYCIH.

MeToau OiHIOBAHHA

e [OTOYHWK KOHTPOJIb (ONMHUTYBaHHS, TECTYBaHHsS, OOTOBOPECHHS
HAyKOBUX JIOTIOBIJICH, PO3B’SI3aHHS aHATITHKO-PO3PaxXyHKOBUX 3a]ad,
BUPIIICHHS KEHCIB, MEpPEeBIpKa BUKOHAHHS TBOPYMX 3aBJIaHb);

® MIJCYMKOBUN KOHTPOJIb (€K3aMEH).

MoBa HaBYaHHS Ta BUKJIAJAHHSA. Y KPATHCHKA.
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https://www.oecd.org/en/publications/oecd-digital-economy-outlook-2024-volume-1_a1689dc5-en.html?utm_source=chatgpt.com
https://www.oecd.org/en/publications/oecd-digital-economy-outlook-2024-volume-1_a1689dc5-en.html?utm_source=chatgpt.com
https://unctad.org/publication/digital-economy-report-2024?utm_source=chatgpt.com

4.5. HA3BA. CUCTEMMU BIBHEC-AHAJIITUKHA B TOPI'IBJIL.
2. Tun. O0oB’sA3K0Ba
Pik naBuanns. 2026/2027.
Cemectp. II.
JlekTop, BUeHe 3BaHHSI, HAYKOBHIl cTymiHb, mocaaa. Pocknagka A.A., npodecop,
JIOKTOp €KOHOMIYHUX HayK, 3aBilyBay Kadeapu nudpoBoi EKOHOMIKH Ta CHCTEMHOTO
aHam3y.
Pe3yibTaTu HaBYaHHS. 3HaHHS METOAIB Il OOpOOKM Ta aHaji3y CTaTUCTUYHUX
JAHUX MPY BUPILIEHHI aKTyaJbHUX aHAIITUYHUX 337a4 Y TOPIiBJi, Cy4aCHUX METO/IIB
IHTENEKTYyaJIbHOTO aHaji3y JAaHMX JJI1 MOJENIOBAaHHS MpoleciB y cdepl Toprisii,
NPUHLMUIIB TpaHchopmallli, KOHCONIAAIli Ta Bi3yami3aimil JaHUX, CY4YacCHHUX
IpOrpaMHUX 3aco0iB JUIsl MPOEKTYBAHHS 1 PO3POOKH CHCTEM I1HTEJIEKTYaJlbHOIO
aHamizy JgaHux. [IpakTuyHi BMIHHS (OpPMYBaTH CHUCTEMH I[IOKAa3HUKIB, IX
B3a€MO3B’SI3KH VISl IPOBEACHHS OL[IHKU MPOLECiB c(hepu TOPTiBill, BAKOPUCTOBYBATH
CydacHI MpoOrpaMHi 3acoO0W JJig TPOEKTYBaHHS Ta JOCHIHKEHHS CHUCTEM
IHTEJIEKTYaJIbHOTO aHAJTI3y JIaHUX, IPUtMaTH OOTpYHTOBaHI yIIPaBIIHCHKI PIIICHHS Ha
OCHOBI aHaJII3y TEHACHIIIA PO3BUTKY TOPTrOBEJIBHOI raysi.
O0oB’s13k0BI mMoOmepenHI HaBYaJAbHI JAucHUILIiHU. «Buma Ta npukiagHa
matematuka», «ludopmariiini  texHosorii B mpodeciiiHIi  MISTTBHOCTI»,
«IligmpueMHULITBOY.
3micT. Ponb Gi3Hec-aHAMITUKU B TOPTiBIl. 3a/mayi aHammizy naHux y cdepi TOpTiBimi.
[HcTpymeHTanbHI 3acoOm Oi3Hec-anamiTuku. Cucrema Data Studio. Anamituuna
wiatpopma Tableau. TToOymoBa iHTepakTMBHEMX namoOopnaiB y cuctemi Tableau.
bisHec-ananituka B cucremi Microsoft Power Bl. CTBopeHHsT aHANITUYHUX 3BITIB Yy
cdepi Toprisii B aHamiTuuHiK miardopmi Microsoft Power Bl.
PexoMenoBaHi q:Kepeia Ta iHIII HABYAJIBLHI pecypcu/3aco0u.
1. Pockmagka A. A. Texnomorii aHamizy manux: Ilinpyunuk. Kuis: JITEY, 2026.-
220 c.
2. Dubé L., Cohen M., Yang N., Monla B. Precision Retailing: Driving Results with
Behavioral Insights and Data Analytics. — Rotman-UTP Publishing, 2024. —
320 p.
3. Okunev R. Analytics for Retail. A step-by-step guide to the statistics behind a
successful retail business. — Apress, 2022. — 164 p.
3amaHoBaHi HaB4YaJbHI 3aX0AM Ta MeTOoAH BHKJIagaHHA. IloegHaHHs
TPaIUIIMHUX 1 HETPAIUIIIHUX METO/IIB BUKJIaJaHHS 3 BUKOPHUCTAHHSAM 1HHOBAI{IMHUX
TEXHOJIOT1H:
— JeKIii (TemaTu4Ha, MpooIeMHa);
— TPAKTUYHI 3aHATTS (TpaaMIliiiHi, poO0oTa B MaJMX rpymax, IHTEPAKTHBHI OHJIAIH-
TEXHOJIOT11).
MeToau OLiHIOBAHHSL:
— MOTOYHHI KOHTPOJIb (TIEpeBipKa IHINBIyalbHUX 3aB/IaHb, TECTYBaHH);
— M1JICYMKOBUW KOHTPOJIb (€K3aMEH).
MoBa HaBYaHHS TAa BUKJIAJaHHsA. Y KPaiHChKA.

25



4.6. HABBA. CTPATETTYHUI MAPKETHUHT.

Tun. O60B’s3K0Ba.

Pik HaBuanns. 2027/2028.

Cemecrp. III.

JlekTop, BYeHe 3BaHHS, HAYKOBHil CTymiHb, mocaxa. Srenschka K.IO.,
npodecop, AOKT. €KOH. HayK, npodecop kadeapu MapKeTUHTY .

PesyabTaTn HaBuyaHHsa. @DopMyBaHHS Yy CTYACHTIB CY4YacCHOI CHCTEMH
npodeciiHuX 3HaHb, KOMIIETEHTHOCTEHW 1 HAOYTTSA MPAKTUYHUX HABUYOK IIOJO
IIPOBOJICHHSI CTPATETIYHOTO aHaII3y MIANPUEMCTB, OOTPYHTYBaHHS, pO3pOOKH 1
BUOOPY MApPKETHMHTOBUX CTpPATEri; CTBOPEHHS MPOTrpaM CTPATEri4HOTrO
MapKEeTUHTY, BH3HAYCHHS €(EKTUBHOCTI MAPKETUHTOBUX CTPATETIH.
O00B’A3K0BI nomnepeaHi HABYAJILHI JTUCIHMILTIHH. «MapKeTuHI»,
«MapKeTHHTOB1 AOCIIKCHHM», « MapKEeTUHT OBl KOMYHIKAIII1».

3mict. CrpaTeriyuHuii MapKeTHHT y CydYacHId KOHIEMIi MapKeTUHIOBOI
nisuibHOCTl. CTpaTeriyHui aHa i3 30BHIIIHBOTO MapPKETHHIOBOI'O CEPEIOBUIIIA.
AHami3 npuBabmuBocTi  puHKY. CrpareriyHui aHadi3  BHYTPIIIHBOTO
MapKETUHTOBOTO CepeIOBUIIIA. Amnani3 MapKETUHTOBO1
KOHKYPEHTOCIIPOMOXXKHOCTI TOBapiB Ta NOCAyr. MapKeTHHroBl cTpaTerii
CETMEHTYBaHHS, BUOOPY IITLOBOTO PUHKY, AU(EPEHITIaIli Ta MO3UIIOHYBaHHSI.
dopMyBaHHS MAapKETHHTOBUX CTpaTerid KOHKYpeHIlii. MapKeTHHTOB1 cTpaTerii
3poCcTaHHsl Ta MOpTQenbHI crparerii. MapKeTUHIoBlI KOHKYPEHTHI CTpaTerii
3aJIEKHO B1JI PUHKOBOI TMO3MINI MIANPUEMCTBA. MapKeTUHIOBl cTpaTerii
3pocTaHHs. MapKeTUHIOBE YIPAaBIIHHS CTpaTeriuHuM Oi3Hec-nmopTdenem
nianpueMmctBa. CTpareriuHe MapKETHHTOBE IUIaHyBaHHS. BrpoBamkeHHs
CTpaTerii MApKETHHTY: YMOBH, MEXaH13M, €()EeKTUBHICTb.

PexomeHnoBaHi JkepeJia Ta iHIII HABYAJIbHI pecypcu/3acoou.

1. Crpareriunuit mapketunr : miapyunuk / O. 1. Jlabypuesa, JI. K. Suummna,
O. C. bongapenko, T. M. fukoBenp; 3a pen. A. A. Mazapaki. — Kuis : Jlepx.
TOPT.-€KOH. YH-T, 2023. — 248 c.

2. CTpaTeriuiuii MapKETHUHT : €JIEKTPOHHUM HAaBYAIbHUN MOCIOHMK ISt
ctynenTiB crneuianbHocTi 075 MAPKETHHI, cTynens BuIoi OcBITH Marictp /
FO.T. IIpouummn — TepHoninb: 3YHY, 2022 — 146 c.

3. ITucapenko B.B., baropka M.O. CtpaTteriyauii MapKeTHUHT: HABY.TIOCIO . —
Juinpo: Bugasens ., 2019 - 240 c.
3amuiaHoBaHi HaB4Ya/bHI 3aX0AM Ta MeToAM BHMKJaAaHHA. [loegHaHHsA
TPAIUIIMHUX Ta HETPAAUIIMHUX METOJIB BHWKJIAJaHHSI 13 BUKOPUCTAHHIM
IHHOBAILIIMHUX TEXHOJIOTIH:

— JeKii (TemMaTu4Ha / mpo0sIeMHa, JeKIis-KoHpepeHIis);
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— TMPaKTUYHI 3aHATTS (TPEHIHT, Pe3eHTAallisl / BAKOHAHHS CUTYalllHUX BIPAB,
TBOpYl I1HAMBIyaJdbHI 3aBJaHHS, I1HAWBIIYyadbHI / KOJEKTHUBHI TBOPYl
3aBJaHHS J0 CaMOCTIMHOI poOOTHU CTYJNEHTIB, 3ajayl, KeWc-cTajl, ALIOBI
irpn).

MeToau O[iHIOBAHHS:

— TMOTOYHUM KOHTPOJb (TECTyBaHHS, NHUCHMOBE OIMTYBaHHS, IIepEBipKa
M1rOTOBJICHOT TPE3EHTAallli / 3aXUCT MPOEKTIB);

— MiJACYMKOBHUH KOHTPOJb (€K3aMEH).

MoBa HaBYaHHS Ta BUKJIAJAHHA. Y KPAlHCHKA.

4.7. HA3BBA. TEXHOJIOI'TI HADPPOBOI'O MAPKETHHI'Y.
Tun. O00B’s13K0BA.

Pix naBuanns. 2027/2028.

Cemecrp. III.

JlekTOp, BUeHe 3BaHHS, HAYKOBHU CTylliHb, Mocaaa. SJHkoBelb T.M., TO1IEHT,
1.e.H., mpodecop kaheapu MapKEeTHHTY.

PesyabTatn HaBYaHHss. PopMyBaHHS y 3/100yBadiB CHUCTEMH TEOPETUUYHUX
3HaHb Ta MPAKTUYHUX HABUUYOK 3aCTOCYBaHHS ITU(DPOBHX TEXHOJOTIH, KaHAJIB,

METO/IIB Ta THCTPYMEHTIB y MapKETHUHTOBIN AISTIbHOCTI MAIPUEMCTB.
O0oB’s13Kk0BiI  momepeAHi  HaBYAJAbHI  AMCHUILUIIHM.  «MapKeTuHr»,

«MapKeTHUHTOB1 HOCTIKEHH», « MapKeTUHIOBI KOMYHIKAIID».

3mict. CyTHICTP Ta nOpUHOMOU UUPpoBOro Mapketunry. CTpyKTypHi
KOMIIOHEHTH 1Lu(ppoBoro MapkeTuHry. LluppoBuil MapKkeTHHr Ha NUIAXY
cnoxkuBaua. CrpaTeriuie ynpaBiiHHS UAPPOBUM MapkeTUHrom. BeOcailt y
uuppoBomy mapkeTunry. IIpouec crBopenHs: BeOcaiiTiB. TexHoJOril aHami3y B
U(pPOBOMY MApPKETUHTY. TE€XHOJIOTii MOIIYKOBOI'O MAapKETHHIY: KOHTEKCTHA
pexiamMa. TexHoyOrii MONIYKOBOTO MAapKETHHTY: TMONIYKOBAa ONTUMI3AILiS.
[MuppoBa  pekynama:  MIHOYTBOPEHHS,  METPUKH,  MeJlalUIaHyBaHHI.
ABTtomarmzaiiiss MapkeTunry. Kontent-mapketunr. Texnosorii 1mudpoBoro
MapKETUHTY B COIlialbHUX Meaia. MOO1IbHI TEXHOJIOT1T IIU(POBOT0 MAPKETUHTY.
PexomeHnoBaHi jakepeJia Ta iHIII HABYAJbHI pecypcu/3acoou.

1. Kingsnorth S. Digital Marketing Strategy: An Integrated Approach to Online
Marketing. 4 Edition. Publisher: Kogan Page, 2025. 440 p.

2. Kotler Ph., Kartajaya H., Setiawan |. Marketing 7.0: A Guide for Thinking
Marketers in the Age of Al. Publisher: Wiley, 2026. 240 p.

27



3. SuxoBens T.M. Texwnonoeii yugposoco mapxemuney : miapydHuk. KuiB :
Hepx. Topr.-ekoH. yH-T, 2025. 260 c.
3am1aHoBaHI HaBYAJLHI 3axoauM Ta Meroau HaB4daHHA. IloemHanus

TPAIUIIMHUX 1 HETPAAMIIIHHUX METOAIB BHUKIAJAHHSA 13 BUKOPUCTAHHSIM
IHHOBAIIHHUX TEXHOJIOT1I:

— nekiii (orisiaoBa / TeMaTudyHa / mpoOJieMHa / JIKIIsI-KOHCYJIbTallis / JIeKIis-
KoH(pepeHiris);

— IIpaKTU4H1 (Ipe3enTallis / AUCKyCld / KOMYyHIKaTUBHUN METO / MOJIEIIOBAHHS
cutyariii / merona Keiic-craai / podboTa B Majiux rpymnax).

MeToau OiHIOBAHHSI.

— MOTOYHUN KOHTPOJb (TECTyBaHHS / YCHE ONUTYBaHHA / TMepeBipka Ta
OOTrOBOpEHHSI MIJTOTOBJICHOTO €ce / Mpe3eHTallll / 1HAuBIAyalibHl 3aBJaHHS /
CUTYyaIliiiH1 3aBAaHHS / 3aXUCT MPOEKTIB);

— MIJICYMKOBUM KOHTPOJIb (€K3aMeH ).

MoBa HaBYaHHS Ta BUKJIAJAHHA. Y KPAlHCHKA.

4.8. HABBA. WEB-AHAJIITUKA.
Twun. 3a Bubopowm.

Pik HaBuanns. 2027/2028.
Cemecrp. III.

JlekTop, BUYeHe 3BaHHSI, HAYKOBMI CTymiHb, mocaaa. Yynixina T.C., go1eHT,
KaH]I. €KOH. HayK, TOICHT Kadeapu mapkeTunry. [lonomapenko [.B., gouieHr, kau.
€KOH. HayK, JIOLICHT Kadeapu MapKEeTHHTY.
PesyabraTn HaBuanHs. dopmyBaHHS y 3700yBadiB BHUINOI OCBITH Cy4acHOI
CUCTEMU TMOTJISIIB, CIIEIaIbHUX 3HAaHb T4 BMIHb Y Tally31 U()POBOTO MAPKETUHTY,
HAOYyTTs MPAaKTUYHUX HABUYOK MapKETHHTOBOI [HTepHET AisSIIbHOCTI MiAIPHEMCTB,
Kl Jdamd O MOXJIHUBICTH PO3BUTKY EKOHOMIYHOTO MUCJICHHS Ta PO3YMIHHS
MapKETUHIOBUX MEXaHI3MIB aHAJITUKH HA CYy4aCHOMY PHHKY, BUKOPHCTOBYBATH
METO/OJIOTII0 Ta THCTPYMEHTapiil uudpoBoro [HTEpHET MapKETUHTY Y MallOyTHIM
TUSTBHOCTI, MO0 €(EeKTHBHOTO JOCSITHEHHS CTPATETIYHUX MapKETUHTOBUX Ta
onepaTUBHUX 1eH mignpueMcTBa. Opi€HTOBaHA HA 3aCBOEHHSI CTYJCHTAMU 3HAHb
3 OCHOB aHaJli3y 310paHux 13 [HTepHET caliTiB AaHUX, SIK1 JOMIOMArarTh OI[IHUTH
e(eKTUBHICTh Ta ()YHKIIOHYBaHHS Tako>X, 3aCBOEHHS TEOPETUYHUX 1 MPAKTUYHUX

3HaHb 3 OCHOB OpraHi3arlii, mpe3eHTallii Ta GyHKI[IOHyBaHHS 1HGOPMAIIHUX CUCTEM
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mapkeTunry (ICM), cydacHuUX TEXHOJIOTTYHHMX 3aco0iB 0OpoOkM iH(opMmallii Ta
iH(OpMaLIMHUX TEXHOJOTIM PO3B’sA3aHHS OCHOBHMX MAapKETHMHTOBHX 3aj]ay, a
TaKO)X HAaOyTTS MPAKTMYHUX HABUYOK BUKOPUCTaHHS 1H(OpPMAIIHHUX CHCTEM Ta
[HTEpHET TEXHOIOT1H Y MpoIeci YIpaBIiHHS MATPUEMCTBA.

O00B’s13k0Bi MomepeaHi HaBYAJIbHI JAucHMIVIIHU. «[loBediHKa CHOXXHUBAUIBY,
«Iadopmariitai TexHoJIOTIT B TpodeciiHii AISTbHOCTI», «EIeKTpOHHA TOPTIBISN»,
«Craructukay, «MapkeTuHroBi  jgocmipkeHHs».  «Digital-  mapxetunr»,
«AHamTHKa KIIEHTCHKUX JaHux», «lIporpHo3yBaHHs UHU(PPOBOI NOBEIIHKU
CHokUBaviBy», « CTpaTteris Ta MjaHyBaHHS MAKETUHTY», «PekiiamMa B IHTEPHETI».
3mict. CyTHICTh, 3aBHaHHS Ta Xapaktepuctuka Web-anamituku. Ormusg
PI3HOMAHITHUX MIJIXOAIB B aHali31 JaHUX cailTiB. Orisy 300py JaHUX Ha cailTax.
Metpuku BebO-anamituku. Google Analytics 4: HOBI MOXJIMBOCTI. BimcTe:xeHHs
noait B GA. OcobimBoCTI npoBeneHHsT A/B TecTiB Ha calTi JyIs IiABUIICHHS
KOHBepcli. [HCTpyMeHTH 1 3aco0u Bizyamizamii nanux. CemIuTlyBaHHSI JaHUX 1
pobora 3 Google Analytics 4. Beb6-anamituka B e-commerce. CepBicu s
Bi3yasizallii 1aHux y BeO-aHamiTuill. HamamryBaHHs TOCTIKEHHS 3a JOTIOMOT OO
Google Analytics 4. Imnopt nanux B Google Analytics. Moxnuocti Google Tag
Manager. 3abe3neueHHs KOHPIASHIIIHHOCTI Ta 3aXUCTYy JTaHUX.

PexoMenmoBaHi Jkepesia Ta iHIII HABYAJIBHI pecypcu/3acoou.

1. Edmondson M. Learning Google Analytics: Creating Business Impact and
Driving Insights. O'Reilly Media, 2022. — 339 p.
2. Anxoseyv T. M. Texnonozii yugpposoco mapxemuney : niopyunux. K.: JITEY,
2024. 260 c.
3. Analytics Jogioka. URL: — Pexum JOCTYMY:
https://support.google.com/analytics.
3an1aHoBaHi HABYAJIbLHI 3aX0/1M Ta METOAM BHKJIAJaHHA:

— ekl (oTJsAI0Ba / TEeMaTUYHA);

— mabopaTopHl  3aHATTA 3 BHUKOPHUCTAHHSAM  1HQOpPMALIMHUX  TEXHOJOTIH,
Ipe3eHTallili, Mporpam, po3B’s3aHHS PO3PAXyYHKOBO-aHATITUYHHUX 3aja4, CaMOCTIiHA
poboTa CTyICHTIB.

MeToau OiHIOBAHHSA:

— MOTOYHUM KOHTPOJIb (TECTyBaHHS; YCHE, IMMHCbMOBE OIUTYBaHHS; IepeBipKa
1HIUBITyaJIbHUX JTA00OPAaTOPHUX 3aBJaHb, AaHATITHYHI 3aBIAHHS);

— MIACYMKOBUN KOHTPOJIb (€K3aMEH).
MoBa HaBYaHHS Ta BUKJIAAAHHS. Y KPAlHCHKA.
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4.9. Ha3sa. JIOT'ICTUYHHUM MEHEJ[)KMEHT.
Twun. 3a Bubopom.
Pik HaBuanns. 2026/2027.
Cemectp. I.
JlekTop, BUeHe 3BaHHM, HAYKOBHii cTyminb, mocaga. KouyGeit J[.B., moreHr,
KaH]I.eKOH.HayK, JOIEHT Ka(eapHu JOTICTUKH Ta TOPTOBEIHLHOTO O13HECY.
Pe3yjabTatn HaBYaHHSA. BUKOpHUCTaHHS CHCTEMHOrO TMIAXOAY B YIpaBIiHHI
MiIPUEMCTBOM; PO3pOOKa ONTHMAIBHUX OpTaHI3aIlifiHUX CTPYKTYyp CIyXOu
JIOTICTHKH, OpTaHi3aIlis JIOTICTUKH Ha PI3HUX 3a BUJAAMHU JISJILHOCTI IIIIPHEMCTBAX;
BUKOPHCTAHHS MOTHBALlli JIOTICTUYHOTO MEPCOHAITY ISl 3MEHIICHHS 3arajibHHUX
BUTpAT; PO3pOOKa JIOTICTUYHUX CTpaTerii ais pI3HUX 3a BUAAMH JISUIBHOCTI
HIMPUEMCTB; CKJIQJIAaHHS IJIaHIB MOTOYHOI Ta OMEPATUBHOI JIOTICTUYHOT JIsIIBHOCTI
M1MPUEMCTBA; TPOBEJCHHS JIOTICTUYHOTO ayAUTY MiANPUEMCTBA.
O00B’sA3K0BI nonepeHi HaBYAJIbHI AUCHUILIIHHA. «MeHeKMEHT»,
«Mapketunry, «Jlorictuka», «TpaHCIOPTHO-EKCIEANTOPCHKA MiSUTHHICTHY,
«Enextponna Toprisius i fulfilmenty.
3micT. TeopeTnko-MeTo10MOT14YHI 3aCaH JTOTICTUYHOTO MEHEKMEHTY. JloTicTHUHMA
MEHE/PKMEHT B CHCTEMI VYIpaBIiHHS JiSUIBHICTIO mignpuemcTBa. CTpareriuxi
albTEPHATUBU JIOTICTUYHOTO MeEHEKMEHTy. [Ipoiec ¢opmyBaHHS JTOTICTUYHOL
CTparerii mianpueMcTBa. Peanizalis JOriCTUYHUX CTpATEriil Ha onepaliiiHoMy piBHI
gorictuuHoi cuctemu. CucTremMa yOpaBIiHHSA JIOTICTHYHHM OOCITYTOBYBaHHSIM
CHOXKMBaviB MignpueMcTBa. [lnaHyBaHHsS JIOTICTUYHOI JiSTIBHOCTI MIANPUEMCTBA.
Opranizaliiiiii acreKkTH JOTICTUYHOTO MEHEIHKMEHTY. MOTUBYBaHHS Ta YIpPaBIiHHSA
MIEPCOHAJIOM B JIOTICTHUHIM cucTeMi. DYHKITIS KOHTPOIIOBAHHS JIOTICTUYHUX MPOIECIB
HAa  miAnpueMcTBi.  [HQopmariiiHi  CUCTEMH  JIOTICTHYHOTO  MEHEIKMEHTY.
[lepcnexTrBHI 1H(GOPMAIIIHI TEXHOJOTIi YIMPaBIIHHSA JOTICTUYHUMU CHCTEMAaMH.
ExoHOMIYHI acMeKTH JOTICTUYHOTO MEHEIKMEHTY. YTPaBIiHHA 1HHOBAIIHHOIO
TISTBHICTIO B JIOTICTHYHHUX CUCTeMaxX. KOHCymbTaliiiHi TMOCIyTd B yMPaBIiHHI
JOTICTUYHOO iSIbHICTIO IIIITPHEMCTBA.
PexomenoBaHi Jxepena Ta iHli HaBYaJbHI pecypcu/3aco0u.
1. Jlorictuunuii meHemxmenT. Hapu. moci6. mns cryn. Buml. HaBd. 3aki. / H.B.
Inbuenko, M.B. Kortosa, /[.B. Kouy0eii — K.: Jlepx. Topr.-ekoH. yH-T, 2025. — 268 c.
2. Alan Rushton. The handbook of logistics and distribution management:
understanding the supply chain / Alan Rushton, Phil Croucher, Peter Baker. Revised
edition of the handbook of logistics & distribution management, 4th ed., published in
2023.
3. Bowersox Donald J., Closs David J., Cooper M. Bixby. Supply Chain Logistics
Management. McGraw-Hill Education, 2023. — 656p.
3amiaHoBaHi HaBYAJIbHI 3aX0/M Ta MeTOAM BHKJAaAaHHsA. JIekmii (TemMaTuyHi Ta
npo0JsieMH1), CeMIHAPChKI Ta MPAKTHYHI 3aHATTA (3 BUKOPUCTAHHIM 1H(QOpMAIIITHIX
TEXHOJIOT1i, aHATITUYHO — PO3PAaXyHKOBHUX, TBOPUHX Ta CUTYaLIMHUX 3aBAaHb).
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MeToau oiHIOBAHHSA.
— TOTOYHHM KOHTPOJh (OMUTYBaHHS, TECTYyBaHHS, IHIWBIAyalbHI CaMOCTIHHI
poboTtn);
— MiICYMKOBHUI KOHTPOJb (€K3aMEH)
MoBa HaBYaHHS TA BUKJIAJaHHsA. Y KpPaiHChKA.

4.10. HA3BA. MAPKETIIJIEMCH.

Twun. 3a BuO6opom.

Pik naBuanns. 2026/2027.

Cemectp. I11.

JlekTOp, BYeHe 3BaHHs, HAYKOBHiIl CTymiHb, mocaga. KoroBa M.B., noueHr,
KaH]I.eKOH.HayK, JOLUEHT Kaeapu JOTICTUKH Ta TOPrOBEIBHOr0 Oi13HECY, 3aCTyIHUK
JeKkaHa (paKyJbTeTy TOPriBil Ta MAPKETHHTY.

Pe3syiabTatn HaB4YaHHsA. BHKOpHUCTaHHA CHCTEMHOro MiAXOAY B YIpaBJiHHI
TOPrOBENBHOIO JISUIBHICTIO Ha MapKeTIuielcax; po3poOka Ta OOIPYHTYyBaHHSA
ACOPTUMEHTHOI TOJIITUKM 3 YpaxyBaHHSIM TNONHUTY IUIATGOPMU Ta aHATITHKU
MPOJaXiB; Opradizaimis poOOTH 3 TOCTadalbHUKAMH Ta YIPABIIHHSA TOBAPHHUM
noprdenem y mexkax mozeneir FBO ta FBS; 3actocyBanHs anroputmiyHoro ta
JUHAMIYHOTO  IIHOYTBOPEHHS JUIA  MIABUIICHHS  KOHKYPEHTOCIPOMOXKHOCTI,
IUTAaHYBaHHS Ta peaii3ailis BHYTPIIIHBOTO 1 30BHINIHBOTO TPOCYBaHHS TOBAapIB,
BKJIFOYAIOYH CITIBOPAII0 3 TMpaic-arperaTopaMu; OI[IHKa MapXKUHAIBHOCTI Ta
e(eKTUBHOCTI MPOJIaXKiB; BUKOPUCTAHHS aHANITUKH MapkeTiuielciB 1 Big Data mms
OPUMHATTS  YHOPaBIIHCBKUX pIIIEHb 1 TMPOTHO3YBAHHS IOMUTY; OpraHizais
JIOTICTUYHOTO 3a0€31eUYeHHS MPOIaXKiB, BKIFOYAIOYH CKJIAJIChK] onepariii Ta «OCTaHHIO
MUITIO»; 3aCTOCYBaHHS 1HCTPYMEHTIB IITy4HOTO iHTenekTy (Al) ta LlI-arentiB ans
aBTOMAaTH3allii ympaBIiHHS MPOJAaKaMH, I[IHOYTBOPEHHSM 1 KIIIEHTCHKUM CEpPBiCOM;
YVOpaBIIHHS pPU3MKaMU TOPTiBJIl HAa MapKeTivleiicax, BKJIIOYalOUd poboTy 3
OJOKYBaHHSIMH, BTpaTaMH Ta MPETEH31SIMH CITOKUBAYIB.

O6oB’si3k0Bi monepenani HaByYaubHi aucHumIiHd. «OpraHizamiss TOPriBI»,
«EnexTpoHHa TOprieisy, « MapkeTuHry», «Jlorictukay,

3mict. ToprosenbHi mIaTGopMu B CUCTEMI €IEKTPOHHOT KoMepliii. MapkeTiencu sk
kaHanm 30yTy ToBapiB Ta ix kimacudikamis. Ilepenik 1 kiacudikaiis mHocayr
MapKeTIUICHCIB: JOTICTUYHI, (PIHAHCOBI, MAapKETHHIOBI, AHAJIITHUYHI Ta CEPBICHI.
ToBapHa moJliTUKA TOPrOBEIBHOTO MIAMPUEMCTBA HA MapkeTiuieiicax. dopmyBaHHs
ACOPTUMEHTHOI MaTPHIll HA OCHOBI MOMHUTY Ta aHAMTUKHU TaTdopmu. Opranizaiis
po0OTH 3 OCTaYaIbHUKAMHM Ta YIPABIIHHS TOBAPHUM MOPTQENIeM y MexkKax MOJEIeH
TOPriBii Ha MapkeTiuieiicax. Crnenudika mocradanns B Moaessix Gyndinmenty - FBO
ta FBS. TexHosorii elekTpoHHOro MpoAaxy ToBapiB. MexaHika «KOIIMKay,
yOpaBIiHHS ~ 3aMOBJICHHSIMM Ta  KJIEHTCbKUW  cepBic. [[iHOyTBOpeHHS B
KOHKYPEHTHOMY CEpPEIOBHIIl MApKETIUICUCIB. AJITOPUTMIYHE Ta JUHAMIYHE
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I[IHOYTBOPEHHS, CTparerii JUCKOHTYBAaHHA Ta Yy4acTb Yy IPOMOAKTHUBHOCTSIX
matgopmu. JlorictuuHe 3abe3leueHHs TOProBENbHUX orepamii. OpraHizaris
CKJIQZICBKOTO 30epiraHHs, MaKyBaHHS Ta «OCTAaHHBOI MII». YTPaBIiHHS BIACHUMHU
toproBumMu Mapkamu (Private Label). Bukopucranns anamituku mapkeTivieiicis i Big
Data nmnst po3poOku Ta BHUBEJCHHS HOBUX TOBapiB. MapKeTHHT y TOpPTiBIi Ha
MapkeTIuieiicax. BHyTpilmHe mpocyBaHHSI TOBapiB: ONTUMI3AIlll KapTOK TOBapIB,
poboTa 3 KaTeropisiMu, BHYTPIIIHS peKjiama. 3O0BHIIIHE MPOCYBaHHS TOBApIB:
3arydeHHs Tpadiky 3 HHGPOBUX KaHATIB, COLIATBHUX MEPEX 1 MONTYKOBHUX CHCTEM.
CoiBopanst 3 mpaiic-arperaropamMy Ta TOBApHUMHU IOPIBHSJIBHUMU CEPBICAMH.
VYrpaBiaiHHS BIATyKaMH Ta JIOSUIBHICTIO TMOKYILIB. EKOHOMIKa TOProBeabHOI
JisTbHOCTI Ha miatdopmi. Po3paxyHOK Map)KMHAJIBHOCTI, JIOTICTUYHUX BHUTpAT Ta
orinka okymnHocTi iHBecTHuIid (ROI). MixkHapo/Ha TOPTIBJIS Yepe3 MapKETILICHCH.
MutHe oopMIIEHHS Ta JIOTICTHKA TPAHCKOPJOHHUX MpojaxiB. OpraHizailis poOoTH
TOPrOBEIBHOTO TMepcoHany. Pomi Ta KoMMeTeHIli MeHemkKepa 3 MapKeTIUICHCIB
(Marketplace Manager). Bukopuctanusa mrtydHoro iHTenekty (Al) y ToproBenbHIN
nismbHOCTI. 3acTtocyBanHs IlII-areHTiB a1 aBTOMaTH3aIil YIPaBIIHHS IIPOJAKAMH,
I[IHOYTBOPEHHSIM, PEKJIAMOI0 Ta B3a€EMOJIEI0 3 KII€HTaMHU. PU3WKM TOPTOBENBHHOI
TiSTPHOCTI Ha mHGPOBUX MaTdopMax. YTIpaBiIiHHS BTpaTamu, OJOKYyBaHHSIMH
KaO1HETIB Ta MPETEH31MHOI0 POOOTOIO 3 MOKYMIISIMHU.
PexoMeH0BaHi 1:Kepesia Ta iHIIL HABYAJIBLHI pecypcu/3aco0u.
1. Kpayc K. M., Kpayc H. M., Manxypa O. B. Enexktponna komepuisa ta [HTepHeT-
toprieis. K.: Arpap Menia I'pyn, 2021. — 454 c.
2. Laudon Kenneth C., Traver Carol G. E-commerce 2024: Business, Technology,
Society. 18th ed. Harlow: Pearson Education Limited, 2024. — 912 p.
3. Cusumano Michael A., Gawer Annabelle, Yoffie David B. The Business of
Platforms: Strategy in the Age of Digital Competition, Innovation, and Power. New
York: Harper Business, 2019. — 320 p.
3amiaHoBaHi HaBYAJIbHI 3aX0/M Ta MeTOAM BHKJAaAaHHsA. JIekiii (TemMaTuyHi Ta
po0IeMHi), CeMIHAPChKI Ta MPAKTUYHI 3aHATTS (3 BUKOPUCTAHHAM 1H(GOPMAIIITHIX
TEXHOJIOT1i, aHATITUYHO — PO3PAXYHKOBHUX, TBOPUUX Ta CHUTYAIlIMHUX 3aB/IaHb).
Meroam oliHIOBAHHS.

— TMOTOYHHUM KOHTPOJb (OMUTYBaHHS, TECTYBaHHS, 1HJMBIAyalbHI CaMOCTIHHI
poboTtn);

— MIJICYMKOBHUI KOHTPOJIb (€K3aMEH)

MoBa HaBYaHHS TA BUKJIAJIaHHA. Y KpaiHChKa.

4.11. HA3BA. MOBLJIbHUM MAPKETHHT .
Twun. 3a Bubopowm.

Pik naBuanns. 2026/2027.

Cemectp. II.
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JlekTop, BuYeHe 3BaHHS, HAYKOBMH CTymiHb, mocaga. Illranosa A.JL., 1o-p
dbutocodii 3 MApKETUHTY, CTapIlIil BUKIagad Kapeapu MapKeTUHTY.

PesyabTaTn HaBuanus. @opmyBaHHs y 3700yBayiB BUIIOI OCBITU CUCTEMHU 3HAHb
II0/I0 CyYaCHUX TEHACHIIM, CTpATerii Ta IHCTPYMEHTIB MapKETUHTY, CIICIIU(MIIHNX IS
MOOUTFHOTO CEPETOBHILA, OCBOEHHS MOOUTHHUX CTPATETIH.

O0oB’sI3K0BI MomNepeaHi HABYAJbHI JUCHUILIIHUA. «BpeHI-MEHEHKMEHTY,
«Ctpareriynuii MapKeTHUHD, «L{IHHICHOOPIEHTOBAHE YIIPABIIIHHSD.

3micT. TloBeninka MOOUIBHMX KOpPUCTYBayiB. PO3BUTOK TEXHOJIOTIM MOOUIBHOTO
MapkeTuHry. MoOiuibHa aHanmiTuKa Ta BuMIptoBaHHS. Crpaterii MOOUIBHOTO
npocyBaHHs. KOHTEHT mig MOOUIBHOrO MapkeTuHry. MoOinbHUM calT Ta
onTtuMizailisi. Po3po6ka MoO11bHOT0 3acTOCYHKY. MoOU1bHA KOMepITis Ta QR-kou.
[aTepHET peyeit y MOOUIPHOMY MapKeTHHTY. MOOUIbHHI MapKETHHT Ha OCHOBI
MICII€3HAXO/KEHHA. MOOIUIbHUNA MapKeTHHT Ta comiaibHI Mepexi. MoOiunbHi
IJIATDKHI CUCTEMHM Ta TEXHOJOTril. ABTOMaTu3allis MOOUIBHOTO MAapKETHHTY.
MapkeTunr MooiTbHUX irop. JlomoBHEHa Ta BipTyajibHa peajibHICTh Y MOOUTBHOMY
MapKeTUHry. MoOUIbHUI MapKETUHT Ha OCHOBI IITYYHOTO 1HTENEKTy. MoOiibHa
KOH(Q1JIEHIIIHICT 1 Oe3MeKa.

PexoMeH10BaHi J:kepeJia TA iHIII HABYAJIBHI pecypcu/3acoou.

1. Ankoseyv T. M. Texnonocii yugposoco mapkemuney : niopyunux. K.: JITEY,

2024. 260 c.

2. Divyam Agarwal. Mobile Mastery: A Comprehensive Guide to Dominating the
Mobile Marketing Landscape. 2024. — 232 p.

3. Barrett Williams. Mobile Marketing Mastery: Unleashing the Power of Mobile
to Engage Audiences and Drive Business Growth (Digital Dynamo: Mastering the
Art of Effective Online Marketing. 2023. — 229 p.

3am1aHoBaHI HaB4YaJILHI 3aXxoaM Ta MeToau HaByaHHA. [loemHaHHs
TPAIUIIMHUX 1 HETPAAUIIMHUX METOJIB BUKJIAJaHHS 13 BUKOPUCTAHHSIM
1HHOBAI{IMHUX TEXHOJIOT1H:

— JeKii (OrJIsaI0Ba/TeMaTHYHA);

— nabopaTtopHi 3aHATTS (Mpe3eHTarlist/ JIUCKYyCls/ MOJEIIOBaHHS CHUTYyallii/
«MO3KOBa aTakay /Metoj Keiic-ctani/poboTa B MalluX rpymnax).

MeToau oiHIOBAHHS.

— MMOTOYHUN KOHTPOJIb (TECTYyBaHHS; YCHE/ THChbMOBE OIMMUTYBAHHS; MEPEeBipKa Ta
OOrOBOpPEHHSI MIATOTOBJIEHOTO OMJIsAY/ Mpe3eHTallli/ 1HIKWBIAYyaJbHOTO TBOPYOIO
3aBJaHHs/ IPOEKTY /CUTYallliH1 3aBIaHHS])

— M1JICYMKOBUM KOHTPOJIb (€K3aMeH ).

MoBa HaBYaHHA Ta BUKJIAJAHHA. Y KPAIHCHKA.
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4.12. Ha3sa. IINIATI2DKHI CUCTEMM.
Twun. 3a Bubopowm.
Pix HaBuanus. 2026/2027, 2027/2028.
Cemectp. 1-3.
JlekTOp, BUeHe 3BaHHS, HAYKOBHH CTYNiHb, Mocaga. bensuko JI.JI., noueHr,
KaH/IUJIaT EKOHOMIYHUX HayK, JOLEHT Kadeapu OaHKIBChbKOi cripaBu; HeTpebuyk
JI.O., crapmnii Bukianay kadeapu OaHKIBCbKOI CITPaBU.
Pe3ynbTatn HaBYaHHsA. 3HAHHS CYTHOCTI Ta 3arajbHUX MPUHIIMIIB
GyHKIIIOHYBaHHS TUIATDKHUX CHCTEM, €MICli Ta €KBapUHTY eJEKTPOHHUX
IIaTHKHUX 3aC001B, MIIATHKHOTO PUHKY Ta TUIATHKHOTO JaHAmadTy, OBepCcauTy
Ta OI[IHIOBAHHS PU3HMKIB IIPOBEJICHHS OTEepaIliil y TUIATIKHUX CUCTEMaX, 3aXUCTy
maTexiB. [IpakTudHl HaBUYKM 31MCHEHHS TEpPeKa3y KOIITIB 3a JOIMOMOTOIO
OaHKIBCHKHX / HEOAHKIBCHKUX CUCTEM, MOOUIBHOTO 3B’ SI3KYy Ta Mepexi [HTepHeT,
IPOBEICHHS MUIATIKHUX OMNEPalliil 3a pi3HUMHU TUIIAMH IJIATIXKHUX 1THCTPYMEHTIB
Ta 3ac001B 3a1100IraHHs IaXPaCTBY.
O0oB’s13K0Bi TomepeaHi HaBYaJbHI AMCHMIVIIHM. <«IliApUEMHHUIITBOY,
«MixHapogHa €KOHOMIKa», «MixHapomuuii 6i3Hec», «EKOHOMIKAa TOPTiBIY,
«Indopmariitai TexHos0TIi B MpodeciitHii AiSITBHOCTI.
3micT. 3aranpbHa KOHLEMINSA TUTATIKHUX CHUCTEM. I[IlmaTikHI 1HCTPYMEHTH.
[lnaTixHl omepamii Ta TMUAaTLKHI Tociayrd. HajmaBaul IMIATKHUX TOCHYT.
TexHonoriuyHa iHpacTpykTypa miaTixHux cucteM. CTaHaapTU3alis MiIaTiKHUX
cucteM. MIibKHapo/HI Ta 3apyOikKHI MJIATIXKHI cUCTEMU. MIXXKHApOIHI KapTKOBI
mIaTikKHI cuctemu. OpraHizailisi JisJIbHOCTI OCHOBHUX YYaCHHMKIB KapTKOBHX
mwiaThkAUX cucteM. [lmaTixuud puHOK VYKpainu. HarioHanpHi TUTaTiXHI
cuctemu Ykpaiau. Ilmatikai cuctemMu mepekasy KOMTIB (i3MUHUX OCIO0.
[TnaTixH1 cucteMu Ha 6a3i MOOUTHLHUX MOAATKIB Ta Mepexi [HTepuer. besneka
IATHKHUX CUCTeM. TeHIeHIIIT pO3BUTKY TIATIKHUX CHCTEM.
PexoMenoBaHi Jkepesia Ta iHIII HABYAJIBHI pecypcu/3acoou.
1. bankiBcbka cucrema : miapyunuk / [M. Kpynka, €. Auapymak, H. [Taiitpa
Ta 1H.] ; 3a pel. JI-pa ekoH. HayK, npod. M. Kpynku. 2-re Bu., nepepoo.
1 gpomoBH. JIeBiB : JIHY 1im. IBana ®panka, 2023. 524 c.
https://econom.Inu.edu.ua/wp-
content/uploads/2023/11/Bank_Syst PIDRUCH_Krupka_Andrushchak
Paitra_2023.pdf
2. dinancoBi TexHosorli: HaByansbHuKM mocioHuk / B. B. Koprees, O. I.
bepecnaBcobka, A. 1. I'yneit Ta 1H.; 3a 3ar. pea. A-pa €KoH. Hayk, ipod. B.
B. Kopneesa. Ipminas: [epxkaBHuii nogaTkoBuid yHiBepcutet, 2024. 244 c.
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https://dpu.edu.ua/images/Documents/NAUKA/Naukova%20biblioteka/N
avcalno-metodicna%?20literatura/F/Finansovi%?20tehnologii.pdf
3. Tlpo mnatixui mocayru: 3akoH Ykpaiau Big 30 uepBusa 2021 poky Ne 1591-
IX (31 3minamn). https://zakon.rada.gov.ua/laws/show/1591-20.
3amaHoBaHi HaBYaJbHI 3aX0AM Ta MeToAHM BHKJIagaHHA. [loegHanHs

TPAIUIIMHUX Ta HETPAIUIIINHUX METOAIB BHKJIAJAaHHS 3 BUKOPHUCTAHHSIM

IHHOBAIIHHUX TEXHOJIOT1I:

- JIeKIii (TemaTuyHa, NpoOieMHa, IHTEPAKTUBHA);

- MPaKTUYHI 3aHATTSA (TpaauiliiiHi, po3poOKka O13HEC-TIPOEKTY, poOOTa B MaUX
rpynax, po0OoTa 3 BUKOPUCTAHHSM CIELIali30BaHOIO  IPOTrPaMHOIO
MPOAYKTY).

MeToau OliIHIOBAHHS:

— MOTOYHUIN KOHTPOJIb (TECTYBAHHSI, ONUTYBAaHHS, 3aXHUCT 1HAUBIAyaJIbHUX Ta
3aBJaHb, TPYNOBI Npe3€HTalli, HalmhCaHHS OI13HEC-IPOEKTY, KOHTPOJIbHA
poborta);

— TIJCYMKOBUN KOHTPOJIb (€K3aMeH ).

MoBa HaBYaHHS Ta BUKJIAJAHHA. Y KPAIHCHKA.

4.13. HA3BA. PEKJIAMA B IHTEPHETI.

Twun. 3a BuGopoM.

Pik naBuanns. 2026/2027.

Cemecrp. IL.

JlekTOp, BUeHe 3BaHHS, HAYKOBHUI CTYyNiHb, mocaga. Aok /[.B., mou., kanu.
€KOH. HayK., I0Il. Kad. )KypHAIICTUKHU Ta PEKIaMHU.

Pesyabrarn HaBuyanHsa. DopMyBaHHS Yy CTYJCHTIB TEOPETUYHHUX 3HAHb Ta
MPaKTUYHUX HAaBUYOK B c(epl aJMIHICTPyBaHHS Ta MPOCYBaHHs BeO-CalTiB; Oi3HEC
CTOPIHOK B COLIIAIbHIX MEPEeXax; yIpaBIiHHS PEKIaMOI0 B IHTEPHETI.
O00B’aA3K0BI nomnepeaHi HaBYaJbHI TUCIMILTIHHA. «MapkeTuHr,
«MapKeTHHI OBl KOMYHIKaIlii», «Pexmamay.

3micT. CyTHICTH, OCOOJMBOCTI Ta 3HAYEHHS PEKJIAMHU B IHTEPHETI Yy CyYaCHUX
yMoBax uu@poBizanii eKoHOMiKA. OCHOBHI TEHJEHLII PO3BUTKY IHTEPHET-
peKiIaMM, 30KpeMa MepcoHajizallis, aBToMaTh3allis, 1HTerpalis 3 CoiaJbHUMU
maTGopMaMu Ta BOPOBAHKEHHS IITy4HOro iHTenekty. Kiacudikaris BUiB
OHJIAWH-pEKJIaMU Ta iX XapaKTepUCTHKA. XapaKTepUCTHKa Ta CTPYKTypa
BeOCalTy SIK KJIIOYOBOTO IHCTPYMEHTY KOMYHIKaIlli 3 IIJIBOBOIO ayJUTOPIEIO:
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HaBiraIis, 103a0uliTi, KOHTEHT, aAalTUBHICTD 0 MOOUIBHUX NPUCTPOiB. OCHOBU

MOIITYKOBOT'O MAapKETUHTY: KOHTeKCTHA pekiama (PPC), momrykoBa ontumizaiis

(SEO), ynpapninusa penyTaiiero y nomrykoBux cucteMax (SERM). ComianbHi

Mepexi sk atdopma s mpocyBanas (SMM), cnenudika KoHTEHTY, hopmaTu

B3aeMoii, poib iH(IoeHcepiB. L{iTboBe OXOIIEHHS ayIUTOPii: MPUHIUIH Ta

BUIM  TapretTuHry  (reorpadiuHdii,  TOBEIIHKOBHH,  JeMorpadidyHHi,

KOHTEKCTHUH). PeMapkeTMHr SK 1HCTPYMEHT TMOBTOPHOIO  3aly4eHHS

kopuctyBauiB. LliHOBI Mopmeni po3MilieHHs iHTepHeT-pekinamu: CPM, CPC,

CPL, CPA, CPl — o0co0iMBOCTI 3aCTOCYyBaHHS, IepeBaru Ta HEIOIKH.

[Tpunuunu ta eranu GpopMyBaHHs OIOJKETY PEKJIAMHOI KamIaHli B 1HTEPHETI:

BU3HAYEHHS LIIEH, BUOIp KaHaJiB, MPOTHO3YBaHHs pe3yibTariB. [lnanyBaHHS,

oprasizaifisi, ympaBJiHHA Ta MOHITOPHHT OHJIAMH-KaMIIaHIM 3 ypaxyBaHHSM

ocobnuBocTelt mudpoBux kaHamiB. Meroau ominku edextuBHocTi: CTR, ROI,

KOHBEPCisA, OXOIUICHHS, CEpeaHId uYeK, dYac B3aeMojli. I[HCTpyMeHTH BeO-

aQHAJITUKW JJIA OIIIHKK pe3yJIbTAaTUBHOCTI PEKIIAMHUX 3aXO0JiB Ta NMPUUHATTS

CTPATETIYHUX PIILIEHb.

PexoMenoBaHi Jkepesia Ta iHIII HABYAJIBHI pecypcu/3acoou.

1. Chaffey D. Digital marketing / D. Chaffey, F. Ellis-Chadwick, M. Abed-
Rabbo. — 9th ed. — Harlow : Pearson, 2025. — 576 p.

2. Feroz A. Karim, Khan Gohar F., Sponder Marshall. Digital Analytics for
Marketing : Routledge, 2024. — 320 p.

3. Pexmama : migpyunuk / JI.C. ®aiiimenko, €.0. Kusaui, O.B, Tomnik, J1.B.
SAurok. — KuiB : Jlepxk. Topr.-ekoH. yH-T, 2025. — 428 c.

3ansiaHoBaHi HaB4YaJbHI 3aX0AM Ta MeTOAM BHKJaAaHHA. [loexHaHHS

TPAIUIIMHUX Ta HETPAIUILINHUX METOJIB BUKJIAJaHHA 13 BUKOPUCTAHHSIM

1HHOBAI{IMHUX TEXHOJIOT1N:

— JIeKIii (OTJIAI0Ba/TeMAaTHYHA);

— TIPAKTUYHI 3aHATTA (TIPe3eHTAIlls/ UCKYCIs/IMITallist/ MOJCTIOBAHHS CUTYAaI1i/

“MO3KOBa ataka’ /TpeHa)kepHi 3aBmaHHs/ metoa Keiic-cTami/pobora B Maimx

rpymnax/ifiie).

MeToau OiHIOBAHHSA:

— IOTOYHUI/MOTYJIBHUI KOHTPOJIb (TECTYBaHHS; YCHE ONMUTYBaHHS, IEpPEeBipKa

M1JICOTOBJICHOT TPE3E€HTAllli/ CUTYalllliH1 3aBJAaHHs TOIIO);

— MIJCYMKOBUW KOHTPOJIb (EK3aMEH).

MoBa HaBYaHHS Ta BUKJIAJAHHS. Y KPAlHCHKA.
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3MICT

Beryn
1. 3aranbHa indopmanisa nNpo yHiBepcuTeT

1.1. Hazga Ta aapeca

1.2. Onuc 3aknaxy (TUN 1 cTaryc)

1.3. AnMiHicTpallis yHIBEpCUTETY

1.4, AxanemivuHuii KaJeHIap

1.5. Ilepenik OCBITHIX TIpOrpam

1.6. Bumoru 1m1o/10 yMOB MpuiioMy, y TOMY YHCIIi MOBHA TIOJIITUKA Ta MPOIEAYPHU

peecTparrii
1.7. KpenuTHa MOOUIBHICTH Ta MONEPENIHE HaBUaHHA (He(hopMaslbHE Ta
1H(opMabHe)
1.8. ITonituka po3noainy kpeautiB EKTC (iHcTuTy1iiiHA KpEeAUTHA paMKa)
1.9. MexaHi13MM aKkaJeMIqYHOTO YIIPaBIiHHS
2. 3aranbHa indopmanisi 1JIA CTYIEHTIB
2.1. Bignina o6J1iKy CTYJICHTIB
2.2. YMOBU NPOKUBAHHS
2.3. XapuyBaHHS
2.4. BapticTh MpOoKUBaHHS
2.5. ®dinaHcoBa MiATPUMKA ISl CTYICHTIB
2.5.1. CrunenaianpHe 3a0€3ME€UCHHS CTY/ICHTIB
2.5.2. [linprosa oriaTta 3a MPOKUBAHHS Y TYPTOKHUTKAX
2.5.3. ®iHaHcoBe 3a0€3M€UeHHs CTYJEHTIB 3 UMcia AITeH-CUpIT Ta AITeH,
1o30aBiaeHuX 0aTbKIBCHKOTO MIKIyBaHHS
2.6. MeanuHi mociayru
2.7. YMOBHU JJIsl CTYICHTIB 3 0OMEXEHUMU MOXKJIUBOCTSIMHU Ta OCOOJTUBUMU
noTpedbamu
2.8. HaBuanbHe oOmagHaHHI
2.9. bibmioreka
2.10. Opranizailis MOOUTHHOCTI CTYICHTIB 32 OCBITHIMH IPOTpaMaMu
2.11. 3aknaau BUIIOI OCBITU-TIAPTHEPU YHIBEPCUTETY
2.12. Tlporpamu aHTIIHCHKOI MOBOIO BUKIIQaHHS
2.13. MoBHI KypcH
2.14. MOXJIMBOCTI IJIs MPAKTUYIHOT IiArOTOBKH
2.15. JlyanbHa ¢hopMa OCBITH
2.16. YMOBU AJi TBOPUYOTO PO3BUTKY, 3aHITH CIIOPTOM 1 BIATIOYHHKY
2.17. CryaeHTChK1 opraHi3arii
3. OcBiTHs Iporpama
4. Indpopmanist Npo OCBITHI KOMIIOHEHTHU (AUCHUIIiIHNT)
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